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IT WAS through Bill McLean, 
(center) advertising manager of 
Body and G. P. MacNichol 

jt., vice-president in charge of sales 
Libby-Owens-Ford, that the con- 
learned the romance of auto- 


mobile glass. 


GENTLEMEN of the press 
have Peeping-Tommed our 
way a third through the preview 
circuit of the 1940-model year. So 
far we have seen what the major- 
ity of the independents have in 
their show windows—P ackard, 
Hudson, Nash and Willys-Over- 
land—and we also have been 
let into the big secret of the high- 
test safety plate glass to be used 
by Fisher Body for windows and 
Tear lights, which is manufac- 
tured by the Libby-Owens-Ford 
Glass Co. 


As a result of the tests made by 

. Andrew H. Ryan, of Chicago, 
we of the press listened to a 
learned dissertation on the new 
development at the preview in 
Toledo last Monday, promoted by 
the joint forces of Fisher Body and 
Libby-Owens-Ford. The good doc- 
tor told how his tests had proved 
this new type of safety plate glass 
for windows and rear lights will 
cut down eye fatigue 100 percent 
and show an improvement of 62 
Percent in clearness of vision. Too, 
tiding in cars thus equipped, one 
nds you get a depth penetration 
of 81 percent and your drowsiness 
is cut 17 percent, which of course 
makes for safety on the highway. 

* * * 


AFTER ABSORBING the Ryan 
talk, we lunched and at that party 
harley Kettering (one doesn’t 
ave to explain who Ket is) gave 
Us the dessert in the shape of one 
. his characteristic talks, this 
Ime on the romance of glass and 

(See SPARKS, Page 19, Col. 1) 
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At Record Peak, 
Gilman Declares 


3,500 Dealers, Salesmen 
Attend Press Preview 
At Proving Ground 


DETROIT.—With the great- 
est volume of advance orders 


| from dealers in the history of 


the company, according to M. 
M. Gilman, president, and 
with announcement of new lower 
prices on all models, Packard Mo- 
tor Car Co. last week gave a pre- 
view of its 1940 cars to more than 
3,500 distributors, dealers, sales- 
men and newspapermen. 

Packard also announced that the 
new cars will be supported by the 
largest newspaper advertising 
campaign the company has ever 
placed. 

“Production is already in full 
swing to fill dealer stocks that 
are practically exhausted,” said 
Gilman. “There are less than 1,000 
of the 1939 models in the hands of 
dealers and the plant is operating 
on two shifts a day for the first 
time in a year and a half, to meet 
current customer demand. Dealers 
throughout the country are re- 
porting an exceptionally large 
volume of advance orders. At the 
same time, used car stocks in the 
hands of dealers are the lowest in 
Packard history. 

“The recently completed 4-year 
plan of plant expansion and re- 
organization has resulted in 
economies which make possible 
substantial price reductions. The 
reductions, as compared with 
prices a year ago, total $120 on 
the lowest priced line, the One- 
Ten, $150 on the One-Twenty, and 
as much as $400 on the Super-8, 

(See PACKARD, Page 6, Col. 3) 



























The Top Ten 
PASSENGER CARS 
First Ten in Registrations as 

Reported in AN Today: 


1939 1938 
Pos. Make Pos. 
1—339,981 Chev. 245,377— 1 


2—260,023 Ford 
3—202,988 Plym. 


209,466— 2 
139,.893— 3 


4—111,326 Dodge 55,897— 5 
5—110,808 Buick 82,197— 4 
6— 83,847 Pont. 51,691— 6 
7— 75,523 Olds. 48,704— 7 
8— 38,401 Chrys. 25,775— 9 
9— 36,582 Stude. 17,771—13 


10— 33,221 Merc. 
Total All Makes: 
1,442,800 995,434 


For complete standings of all 
makes, see Page 13, this issue. 


GM Pushes Work 
On Dies Following 
Strike Settlement 


DETROIT.—General Motors re- 
sumed operations on its 1940 dies 
during the past week following 
settlement of its month-old strike, 
and there is confidence that cer- 
tain of its production forces will 
be recalled during the coming 
week. These forces, of course, will 
be production men employed in 
the manufacture of parts, since no 
finished assemblies can be started 
this early. 

Many of the parts dies, how- 
ever, were nearly completed at 
the time the strike was called, and 
work with these can start almost 
at once. There was some dispute 
over the manner in which men 
were being recalled to work, fol- 
lowing the strike settlement, but 
these were minor misunderstand- 
ings and have been ironed out. 

That the corporation’s divisions 
do not expect to be delayed seri- 
ously by the shutdown of the past 
month is indicated by the fact that 
Buick has set its dealer meeting to 
view new models for Aug. 23. 

(Continued on Page 8, Col. 2) 
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Md. Dealers Seek Own Cure 
For Ills; New Contracts Seen 


By William C. Callahan 
Managing Editor 

BEDFORD SPRINGS, Pa.—Pre- 
dictions that new and more liberal 
dealer-factory sales agreements 
would be forthcoming in the near 
future, were made at the annual 
summer meeting of the Automo- 
bile Trades Assn. of Maryland at | 
the Bedford Springs hotel here | 
during the past week. About 150 
members of the association at- 
tended the meeting. 

At the suggestion of Henry A. 
Weil, Nash distributor from Balti- 
more, President A. H. Bishop, of 
the association, was authorized to 
appoint a committee of 15 which 
will “draft one or more plans for 
the elimination of the over-allow- 
ance disease from our business.” 


| Baltimore city dealers and the re- 


The original plan was to have this | 
committee composed of two-thirds | 


mainder of county dealers. This 
plan was later amended to give 
both city and county dealers more 
nearly equal representation. 

Weil’s contention was that many 
of the bad merchandising practices 


“Dealers Tell Me,” by William 

C. Callahan, will be found on 

Page 17 of this issue. 
<select 
throughout the industry can be 
controlled by dealers themselves. 
He deplored conditions as they 
exist today but insisted that, while 
some of the blame might be at- 
tributed to factory policies, in his 
opinion much of the blame could 
be placed squarely on the should- 
ers of the dealers themselves. 

He cited instances of over- 

(See MARYLAND, Page 10, Col. 5) 
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1940 Packard Models to Carry Lower Prices 


HUDSON OFFERS 3 LINES FOR 1940 


Advance Orders) 


Low-Price Six Featured; 


Innovations Numerous 


New Straight 8 Has 128-Horsepower Engine; 
Front Wheel Suspension with Center Point 
Steering Offered On All 1940 Models 


DETROIT.—First to introduce 1940 models, Hudson an- 
nounced three new lines for next year at a press preview the 
past week in the company’s showrooms here. Many improve- 
ments are noted throughout the 1940 line. Particular em- 
phasis is placed on a new entry in the lowest price field, the 


Hudson Six, in which new features, new fabrics and a new 
style CG whitey oa." TQGRF 


their appearance in addition] NUL RB Ruling Sets 


to engineering advancements 
in performance, front-end spring 
suspension, riding comfort and 
roadability. 


Also spotlighted for 1940 is a 
wholly new type of low-priced 
straight eight. This new Hudson 
Eight, which delivers more than 
one horsepower for every inch of 
wheelbase, is a further develop- 
ment of Hudson’s high power-to- 
weight engineering practice and is 
Said by engineers to attain new 
standards of performance and 
economy. Companion car to this 
new Eight will be the new Hud- 
son Super-Six, which will be 
identical in all features except 
power plant. 


Aristocrats of the 1940 models 
are the new Country Club Six and 
Eight cylinder Sedans in which 
new interior luxuriousness is in- 
troduced. In these models Hudson 
stylists have employed massive 
deep-formed seats and an entirely 
new upholstery material specially 
selected and woven for Hudson 
by the Hockanum Woolen Mills. 

(Continued on Page 12, Col. 1) 
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HUDSON GRILLE motif for 1940. This 


Stage for Ford 
Brotherhood Plea 


DETROIT.—As a result of the 
National Labor Relations Board 
modified decisions in the Ford 
Motor Co. case late last week, the 
unaffiliated Ford Brotherhood of 
America will attempt to certify 
itself as bargaining agent for Ford 
workers. The NLRB, through 
withdrawal of its December, 1937, 
charge that the brotherhood was 
company-dominated, paved the 
way for the brotherhood to renew 
its petition of two years ago. 

In the new decision, which also 
cuts from 29 to 24 the number of 
workers Ford is ordered to rein- 
state, Ford attorneys in Washing- 
ton saw evidence that the NLRB 
is in retreat in its two-year battle 
against the company. 

Although no announcement was 
made, it is believed that Ford will 
carry the battle to the U. S. su- 


| preme court as soon as possible. 





characteristic new front-end design 


is introduced on all three new 1940 Hudson cars. Pictured above is Hudson’s 


new entry in the lowest price field, 


the new Hud 
latest trend towards horizontal motifs in fuont-end dedigen whe een ee 


frontal contour and wide die-cast chrome 
flow of body lines. Headlamps in all 1940 


desi n, Th 
grille accentuates the lo tae 
Hudsons are mounted fi in the 


fenders with ornamental chrome settings. Distinctive parking lamps in all mod- 


els are contained in the decorative treatment of 


the side of the hood. A 
directional safety signals. 


chrome belt mouldings on 


new feature of these parking lamps is their use as 








Business Contin 


Motor Indust 
Is Cited in 


By William Ullman 
Washington Correspondent 

WASHINGTON.—Citing specifi- 
cally the remarkable gain made 
by the automobile industry this 
year as compared with last, and 
in July as well, Secretary of Com- 
merce Harry L. Hopkins last week 
discussed the business and indus- 
trial situation and outlook in de-| 
cidedly optimistic terms. 


Hopkins’ statement concurs with 
that made earlier by John W.| 
Hanes, under-secretary of the 
treasury, who asserted that cur- 
rent prospects seemed to him to 
be unusually good. 

Hopkins pointed out, for ex- 
ample, that not only is business 
activity well ahead of last year in 
all major lines but third-quarter 
prospects as well are impressively 
conducive to confidence. During | 


Chevrolet’s Sales 
At July’s End Top 
Mid-Month Total 


DETROIT. — Chevrolet dealers’ 
retail sales of new cars and trucks 
in the final 10 days of July showed 
a gain of 2,816 units over the pre- 
vious 10-day period, totaling 24,- 
612, and enabling the company 
to chalk up 64,917 cars and trucks 
for the month. 

The month’s new unit sales 
were 13,907 greater than in July, 
1938, for a gain of 27.2 percent. 
Continuance of substantial volume 
so late into the summer was char- 
acterized as a distinct reversal of 
the usual trend. 

Sales of used cars in the final 
10-day period of July totaled 69,- 
891, a gain of 19,118 over the 
preceding period, for a total of 
160,760 in July. This is an increase 
of 25,091 units, as compared with 
July, 1938, and gave Chevrolet 
dealers a combined new and used 
car total of 225,677 for the month. 


GM July Sales 
Under June But 
© 7 
Easily Top 38 

NEW YORK. — General Motors | 
Corp. reports July sales of cars 
and trucks to consumers in the 
United States totaled 102,031 units, 
compared with 124,618 in June | 
and 78,758 in July last year. 

Sales to dealers last month | 
amounted to 71,803 units, against | 
124,048 in June and 61,826 a year | 
ago. 

eTotal sales to dealers in the 

United States and Canada, plus 
overseas shipments, stood at 100,- 
302 in July, compared with 156,- 
959 in the preceding month and 
90,030 last year. 

For the first seven months sales 
to domestic consumers rose to 
802,492 from 576,878 in the similar 
1938 period. Sales to dealers in the 
United States amounted to 810,- 
591, against 481,474, and total sales 
to dealers in the United States and 
Canada together with overseas 
shipments were 1,051,300, com- | 
pared with 703,983 in 1938. 


Studebaker Sales 


Jump in Canada 


WALKERVILLE, Ont.—July 
sales of Studebaker passenger cars 
and trucks in Canada continued 
at a high level, according to M. S. 
Brooks, president, Studebaker 
Corp. of Canada, Ltd. 











| movement started 


| sistance to the normal mid-sum- | 






ry’s Stride 
U.S. Analysis 


July, he pointed out, the recovery 
in May was 
given considerable acceleration, 
and he added that volumes on a 
seasonally-corrected basis were 
materially above the average for 
the second quarter. 


It is noteworthy, Hopkins re- 
marked, that the general pattern 


of July business was one of re-| 


mer slacking, with expansion in a 
number of lines. Building opera- 


tions were at a seasonal peak and | # 


activity in this major industry was 
said to be above the correspond- 
ing period two years ago. Instead | 
of dropping, steel production | 
moved forward during July and | 
the industry was operating at 60 | 
percent capacity as the month | 





closed. 


Marked gains were made in 
July in such consumers’ durable 
goods as motor cars, refrigerators, 
furniture and electrical supplies. 
Significantly, consumers spending 


habits are reflecting a decline in| : 


food costs. That is, non-food lines 
are feeling the effects of the larger 
sums available in the budgets of 
consumers. Also, consumer in- 
comes were higher, on a season- 
ally adjusted basis, than in the 
previous month. 

A better than seasonal rate 
was maintained by industrial pro- 
duction in July, Hopkins said. He 
pointed out that, while automo- 
bile production last month was 
off due to model changeover, prep- 
arations for the new cars are ac- 
tively underway. He showed also 
that freight movements were 12 
percent ahead of last July and that 
the seasonal rate was higher than 
anticipated. 

Discussing the prospects for the 
third quarter of the year, Hop- 
kins said that business policies 
generally are reflecting less hesi- 
tancy than prevailed in much of 
the second quarter, and declared 
that the enlarged volume of com- 
mitments by retailers in whole- 
sale markets reveals clearly that 
changed attitude. 

Manufacturers’ orders now re- 
flect the earlier hesitancy, in that 
depleted stocks are being restored 
to normal levels. Industrial buy- 
ing also is on the upgrade with 
unusually large commitments be- 
ing made in some fields. He noted 


a new high last month. 


Hupp Directors 


Named in Suit; 


500,000 against officers and di- 
rectors of the Hupp Motor Car 
Co. was filed last week in federal 
court by Jay E. Darlington, Ham- 
mond, Ind. 

The suit charges that the de- 
fendants “dissipated” funds of the 
company, raised through an SEC- 
approved sale of stock that fol- 
lowed reorganization in 1937 and 
that they made “false and untrue” 
statements in the SEC registra- 
tion. 


the first time that S. L. Davis had 
resigned last week as president of 


the motor car company, as had 
the former secretary, Edward 
Rothbart. 


It was also revealed that an at- 
tachment against the company’s 
assets had been filed last week as 
a result of a $20,000 suit filed by 
the Hupmobile Illinois Corp., of 





July factory sales were 221 per- 


cent over July, 1938, and it was) 


the best July since 1929. Total 
factory sales for the first seven 
months of this year are 39 percent 
ahead of the full 12 month period 
of 1938. 

In retail sales for the first half 
Studebaker registrations were 66.6 
percent ahead of 1938, Brooks said. 


which Davis is head. 


5,000 at J-M Day 


MANVILLE, N. J.—About 5,000 per- 
| sons attended the sixth annual field 
|day of the J-M Club of the local 
| Johns—Manville Co. plant, held Aug. 
| 5. Plant Manager John E. Begert was 
honorary chairman of the _ affair, 


| while George W. Mather was general | 


chairman. 


Davis Resigns 
DETROIT.—Suit to recover $2,- | 


Filing of the suit revealed = 
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ues Rise; 4th-Quarter Outlook Bright 


‘Maryland Dealers Relax .. . 





ATTENDING THE annual summer meeting of the Automobile Trade Assn. 
of Maryland, held last week at Bedford Springs, Pa. Left to right, Robert 
Fleigh, Studebaker distributor of Baltimore; Edward Payton, market analyst, 
Cleveland; E. D. McKean, president of the Pittsburgh Automotive Trade Assn.; 
and W. N. Owings, manager of the Pittsburgh ATA. 





PART OF GALLERY watching members and guests of the Automobile Trade 
Assn. of Maryland hit the pellet around the Bedford Springs (Pa.) links last 
week during the association’s annual summer meeting. 


io 





OB! 


STRIKE TWO, or it may have been 


Py. 4 
“t et 


a homer that Thornton Anderson, of 


Red Book Service, Baltimore, knocked out during one of the baseball games 
which were a feature of the Automobile Trade Assn. of Maryland’s summer 


| meeting last week. 
that forward buying of copper hit | 





HOLING OUT. Messrs. Mathews, Ross and Gloster, of Commercial Credit 
Corp., took turns pounding the white sphere during the sports phase of the 
annual summer meeting of the Automobile Trade Assn. of Maryland last week. 





Reese Will Hea 


Continental Motors '| 


NEW YORK.—C. Reese has) 
been elected president of Conti-| 
nental Motors Corp., succeeding | 
W. R. Angell who resigned as! 
president, treasurer and director. | 

Reese joined the company in| 
1932 and in 1936 was appointed 
vice-president and general man-| 
ager. He is also a director of| 
Lakey Foundry and Machine Co. | 

Angell will retire to the post of! 


| technical adviser to the corpora- 
| tion. 





Hearing Is Set ° 


WASHINGTON.—Under auspices of 
the children’s bureau of the U. S. de- 
partment of labor, a hearing will be 
held here Aug. 18 to take testimony 
regarding the occupations of driving 
motor vehicles and of serving as help- 
ers on such vehicles. The testimony, 
it is stated, will be used to assist the 
children’s bureau in determining 
whether these occupations are particu- 
larly hazardous for minors between 16 
and 18 years of age under the child- 
labor provisions of the Fair Labor 
Standards Act. 


Chrysler 100 Club 


Members Give 


Jacobson Serol| 


_ DETROIT. — Completing a 
journey of more than 7,000 mile 
from coast to coast, Chrysler 105 
Club members expressed their g 
preciation by presenting an a 
luminated parchment scroll to 
Charles L. Jacobson, vice-preq. 
ae _ as sales manager of 

e rysler Sales divisi 
ler Corp. tildes 

The scroll, signed by ea 
ber of the 100 Club, was etcenen 
by Thurston Brooks, of Jackson 
ville, Fla., at a luncheon held in 
New York on the last day that 
the organization was formally ag. 
sembled. In his presentation ag. 
dress, Brooks said that the trip 
had been the most enjoyable ex. 
perienced in the organization’; 
history and that Jacobson’s per- 
sonal leadership had contributed 
largely to making it so. 

Leaving Chicago on Jul 
100 Club had a special tint 
throughout its itinerary, which 
comprised the Grand Canyon, the 
Golden Gate International Exhi- 
bition, “Frontier Day” at Chey- 
enne, and the New York World’; 
Fair. As the 100 Club membership 
is recruited from all sections of 
the country, almost every member 
found a portion of the program a 
totally new experience. 

The 100 Club comprised the 100 
retail salesmen who sold _ the 
largest number of Chryslers in the 
year ending June 30. 


Ford, Mercury, 
Zephyr Sales 
Set July Mark 


DEARBORN.—Sales of Ford 
cars and trucks and Merc Cars 
for July totaled 77,856 units, an 
increase of 73 percent over Ford 
sales on the same month a year 
ago, it is announced b 
Motor Co. iain 

The sales for the month were 
not only the largest for any month 
this year, but also the best for any 
month since July, 1937. 

The upswing was particularly 
noticeable during the last 10 days 
of the month, during which time 
dealers sold a total of 38,229 units, 
an increase of 92 percent over the 
same period in 1938. 

The business improvement was 
also reflected in the sales of 
Lincoln-Zephyr cars. Dealers de 
livered a total of 2,196 cars dur- 
ing the month, bringing July to 
top position jin Lincoln-Zephyt 
sales for any month in 1939, and 
recording a 90 percent increas 
over July a year ago. The month's 
Sales were the best for July i 
Lincoln-Zephyr history. 


Oldsmobile Sales 
Hit 9,744 in July, 
49% Above 1938 


LANSING. — Oldsmobile retail 
sales for July totaled 9,744 units, 
compared to 6,553 for the same 
month last year, which represent 
an increase of 49 percent, accord- 
ing to D. E. Ralston, general sales 
manager. 

Total sales for the first seve 
months of 1939 were 52 percett 
ahead of a year ago, with 83,120 
cars being sold from Jan. 
through July this year, agains 
54,782 in 1938. 

Ralston also reported a_ stroné 
summer used car market W! 
Oldsmobile dealers’ stocks of u 
cars being reduced by more tha? 
4,100 units during July. 


William Crossley 


EAST ORANGE, N. J.—Willit 
Crossley, 39, general manager © ; 
New York zone for Oldsmobile, ital 
Aug, 8 at Orange Memorial Hos? 
after a long illness. He had been ©. 4 
nected with General Motors the 
22 years. 
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ee ee ee ee ee” ee ee 6 oe ee. a 
Neb. Supreme Court Asked to Invalidate ‘Little NRA 


— 


Dealer Claims Law Creates 
An‘Unjustifiable Monopoly’) Glass Hailed As | 


yecial to Automotive News 

5 LINCOLN, Neb.—The Nebraska 
apreme court has been asked to 
invalidate the 1937 automobile 
jealers’ “little NRA” on the 
ound that it creates an unjusti- 
gable monopoly. The claim is 
made in the brief filed by attor- 
ys for Andrew C. Nelsen, 
omaha Nash dealer, whose orig- 
na] petition now pending, asked 
he court to make a declaratory 
«ling on the validity of the act 


Soap Box Derby 
Attracts 100,000 


Persons at Akron 


AKRON.—Sixth annual] running 
of Chevrolet’s All-American and 
International Soap Box Derby, 
held at Derby Downs here Sunday 
afternoon, attracted more than 
100,000 race fans, automotive lead- 
ers and press representatives. 


From 113 American cities and 
three in Canada and Panama, 
hmetown champions journeyed to 
Akron to compete for the title of 
“sap box racing champion of the 
world,” a four-year college scholar- 
hip, and a host of additional 
prizes ranging from a new 1939 
Chevrolet automobile to silver 
trophies, and gold, silver and 
bronze medals. 

Co-sponsored by Chevrolet and 
leading newspapers in the country, 
the Derby has afforded real sport 
this summer for thousands of boys 
between 10 and 15 from coast to 
coast. 


Throughout Saturday and Sun- 
day the boys were guests of Chev- 
rlet in Akron, where the May- 
fower Hotel had been taken over 
fom basement to roof as Derby 
headquarters. 

Derby race cars are boy-built, 
with all labor being done by the 
contestants themselves. Drivers 
are permitted, however, to seek 
advice on the construction of their 
mounts. Total cost of the cars 
must not exceed $10. 


Each hometown winner pre- 





which provides for licensing new 





and used car dealers, automobile | 
salesmen, and set up an executive | 


board, with the state engineer, 
head of the motor vehicle division, 
as chairman and administrator. 


Attorneys declare that the law | 


gives to the administrator both 
legislative and judicial powers, 
and it restrains dealers from sell- 
ing their property at prices he 
fixes. The brief says: 

“The automobile trade has never 
developed to a point where a chain 
system controls prices. Superior 
wit, intelligence and salesmanship 
are the legitimate inducements 
that are certain to affect adversely 
some competition. In the open 
market, the seller and the buyer 
fix prices as each sale progresses. 
It is 
prices or values on cars. No two 
used cars are of the same value. 


“We submit that this act cre- 


| 
| 


New Safety 


Vital For Safety 


TOLEDO.—With closed cars ac- 
counting for 99 percent of the to- 
tal automobile production in the 
United States, an intensive study 
of the optical properties of glass, 
looking toward a raising of the 
minimum standards for motor ve- 
hicles, is advocated in the interest 


of highway safety by Dr. Andrew | 


H. Ryan, Chicago. 


The noted physiologist made his | 


suggestion in announcing the re- 
sults of a series of experiments 
conducted over a period of 10 
months with safety plate glass of 
the type to be incorporated in the 
1940 General Motors cars and 
ordinary laminated glass, known 
technically as safety sheet. The 


| occasion was a demonstration for 


impossible to fix uniform | 


the press held by Fisher Body 


| at the Libbey-Owens-Ford plant. 


ates a monopoly by giving to the | 


manufacturer or distributor only 
the right to enfranchise new auto- 


mobile dealers; that it gives arbi- | 
trary and dictatorial power to the | 
| portance in the causation of acci- 
to promote the interest of the deal- | 


administrator (the state engineer) 


ers to the detriment of the public; 
it undertakes to regulate a com- 
mon article of commerce and gives 
the administrator the right to de- 


termine values of automobiles, 
especially second-hand automo- 
biles. 


“This act of the legislature is | 


not justified under the exercise 


of the police power because the | 


act does not undertake to promote 
the safety, morals or health of the 
public. Its provisions are so indefi- 
nite that a citizen coming under 
its operation cannot determine 
what its terms mean.” 


End Fee Battle 


OMAHA.—tTransport truckers and 


“Facts so far developed demon- 
strate that the use of safety sheet 
glass should be studied by com- 
petent authorities in relation to 
highway accidents,” Dr. Ryan de- 
clared in making public his find- 
ings. “That it is a factor of im- 


dents is an unavoidable assump- 
tion.” 
All Samples Studied 

Since safety plate glass is em- 
ployed universally by manufac- 
turers for windshields, the phy- 
sician explained that he concerned 
himself chiefly with the effect of 
safety sheet glass when used in 
side windows of motor cars. He 
added that all samples were con- 
siderably better than the mini- 
mum requirements set by the 
American Standards Assn. and 
accepted by the ICC. 

“An average of fatigue results 
for all tests showed that looking 
through safety sheet glass pro- 


| duced 62 percent greater eye fa- 
| tigue than looking through safety 


city officials have reached an agree- | 


ment in regard to wheel tax regula- 
tions over which a bitter dispute had 
arisen. The terms of the agreement 
provide that the city council shall re- 
vise its tax schedule, by means of an 
amendment to an ordinance. A cut 
from $25 to $7.50 is to be made on the 
fee for trucks of over four tons; and 
that on trucks of 2!2 to four tons is 


viously had won the M. E. Coyle | to be cut from $7 to $6 


prize, a silver trophy, in addi- 
ton to awards made by the 


sponsoring newspaper. 





| 


To feel the pulse of the industry, 
consistent reading of Automotive News 
is a necessity. 


of research, chats with two Libbey-Owens-Ford Glass Co. officials, at the 


Speake 


MacNichol a 


d rs’ table during the luncheon held in connection with the better-vision | 
*monstration arranged by Fisher Body in Toledo. Left to right are, G. P. 
L-O-F vice-president in charge of sales; David H. Goodwillie, 


executive vice-president of the glass manufacturing concern; and Kettering. 


SOM 
Vision 
Left to 
World 

eve] 





, toms included smarting, heaviness, | 
haziness, burning, aching, twitch- | 
ing, watering and blurred vision. | 

“Two subjects displayed marked | 
symptoms of dizziness and loss of | 
using | 
safety sheet glass. No such symp-| ™ 
toms were developed by subjects | 


| ernment depth perception test for | 


| 
} 





| 


E OF THE PROMINENT automobile editors in attendance at the better | 
demonstration arranged by the Fisher Body division of General Motors. | 
right are John Jenkins, Chicago Daily News; Charles Sievert, New York | 
~Telegram; Reginald M. Cleveland, New York Times; Harry Smith, | 
and Plain Dealer; and Rod Vandivert, New York Journal-American, 


plate glass,” he _ stated. 
aches were 


numerous. Other eye strain symp- 


“Head- 


equalibrium'§ after tests 


looking through safety plate glass. 


Symptoms of tiredness and sleepi- | 
17 percent | 
greater frequency when subjects | 


ness occurred with 
were looking through safety sheet 
glass than when looking through 
safety plate. 
On Judging Distances 
“The ability to judge distances, 
as measured by the standard gov- 


aviators, was greatly impaired 
when a piece of safety sheet glass 
was placed in the subject’s line 
of vision. The average error when 
looking through moving safety 
plate glass was only 2.75 centi- 
meters; the average error through 
safety sheet held in a stationary 


| position, 14.63 centimeters, an in- 
CHARLES K. KETTERING, right, vice-president of General Motors in charge | 


crease of 432 percent. This shows 
that passengers looking through 
side windows of safety shect glass 
cannot clearly distinguish the 
proximity of objects outside the 
ear, a factor that unquestionably 
eontributes to the prevalence of 


the back-seat driver.” 





Columbia Axle 
Unaffected by 


Auburn Petition 


NEW YORK.—The plan of re- 
organization of Auburn Automo- 
bile Corp., filed recently in the 
United States court at South Bend, 
has no effect upon the business or 
affairs of Columbia Axle Co., as 
that company is not a subsidiary 
of Auburn Automobile Corp. 

Both Auburn Automobile Corp. 
and Columbia Axle Co., however, 
are subsidiaries of Aviation & 
Transportation Co. 
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Plate | Seeing Better-Vision . . . 





CHARLES F. KETTERING, General Motors vice-president in charge of 
research, examines some of the equipment employed by Dr. Andrew H. Ryan, 
of Chicago, in making his series of eye-fatigue studies, the results of which 
were made public at the Fisher Body better-vision demonstration in Toledo. 
Kettering, center, is shown with John D. Biggers, left, president of the 
Libbey-Owens-Ford Glass Co., and William S. McLean, Fisher director of ad- 
vertising. The machine is a tachistoscope. It exposes printed material for a 
fraction of a second, simulating conditions under which road markings are 
seen by passengers in a rapidly-moving motor car. The ability of the subject 
to read printed signs was tested while looking through moving safety sheet 
and safety plate glass. 





140 percent more | 





GENERAL MOTORS DIVISIONS display interest in the Fisher Body-Libbey- 
Owens-Ford Hi-Test safety plate glass demonstration at Toledo last week. 
Lett to right, North Wright, advertising manager of Libbey-Owens-Ford Glass 
Co.; Bud Berend, advertising manager of Pontiac, and Lee Weston, assistant 
advertising manager of Oldsmobile. 





JIM SULLIVAN, veteran automobile editor of the Boston Globe, meets some 
oi his Chicago friends at the better-vision demonstration staged by the Fisher 
Body division of General Motors in Toledo. Left to right are, Sullivan;. Yank 
Taylor, Daily Times, Chicago; E. D. Conley, Chicago Herald and Examiner; 
and Herb Wilson, Chicago American. 





ah 


ST. LOUIS CONTINGENT rests at the home of G. P. 
president of the Libbey-Owens-Ford Glass Co., 
that climaxed the better-vision demonstration held for the Press at Toledo by 
the Fisher Body division of General Motors. Left to right are Roy Reed, Globe- 


Democrat; Frank J. Prendergast, St. Louis Star-Times: and Bil , 
of the Globe-Democrat. , = Themes. ate 


MacNichol jr., vice- 
following a beefsteak dinner 
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AUTOMOTIVE One sacred pledge we make our friends here 
rs and now. This publication, God willing ard so 

D » SS M long as it is in our charge, will never champion 
E (a ecyp PLA the cause of any individual or any corporation 
A Aaa which is not for the best interests of the automo- 
u \ » tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 

Ef It will confine itself to the wpbuilding of the 
R industry it is pledged to serve, wholly through 


the dissemination of NEWS whieh is timely, 
authentic and of value—(AN 6-10-1933). 


MONDAY, AUGUST 14, 1939 


In Time of Peace 
STEP of far-reaching importance to the automotive in- 
dustry and to American industry generally was taken 
here this week in the formation of a War Resources Board. 
Appointment of John Lee Pratt, a director of the General 
Motors Corp., as a member of the six-man board of out- 
standing leaders is recognition of the vital role the auto- 
motive industry inevitably will play in any conflict into 
which the United States may be drawn for national defense. 

The War and Navy departments, in making a joint an- 
nouncement of this far-reaching move, took occasion to deny 
that formation of the board indicated an expectation of the 
involvement of the United States in war. Spokesmen for each 
department asserted that it was complementary to the steps 
taken to increase the efficiency and effectiveness of the Army 
and Navy, undertaken as a direct result of unsettled condi- 
tions in other parts of the world. 

It was further pointed out that this action does not imply in 
any sense a movement toward government control over in- 
dustry but is rather a co-operative effort through which the 
course of industry in serving our armed forces in event of war 
could be charted in advance. This would eliminate the delay, 
waste and expense which followed our declaration of war in 
1917 when neither the armed forces nor their suppliers were 
in position to act efficiently. 


Money, Markets and Taxes 


N INTERESTING booklet has just been issued by the 
American Petroleum Institute under the title: “Most 
Motorists Earn Less Than $30 a Week, But They Are Taxed 
Like Millionaires.” This is of more than passing interest to 
the automobile dealer. 

According to the API booklet, roughly 10 percent of pres- 
ent car owners earn less than $10 a week; about 17 percent 
earn $10 to $20; and about 23 percent earn from $20 to $30 
weekly. This means that one-half of our present car owners, 
or roughly 12,000,000 owners, earn less than $30 a week. 

This means that even a small increase in cost of buying or 
operating a car through taxation or other causes would have 
a direct and telling effect on one-half of our present car 
owners. Over-allowances on used cars accepted in trade 
against new cars already are forcing the price of used cars 
to these $30-a-week-income buyers above what they can rea- 
sonably afford to pay. And it is through these buyers that our 
older used cars must be passed on in order to open a way 
for a broader market at the top. 

When we get above the $30-a-week class the percentage 
of car ownership drops more sharply than it rises in the 
lower brackets. This is because workers who earn more than 
$30 a week are fewer. According to API, only 16 percent of 
cars in operation are owned by workers receiving between 
$30 and $40 weekly; 14 percent fall between $40 and $60 and 
at $60 to $100 the percentage drops to less than 8 percent. 
In the $100 to $150 weekly class only 3 percent of our car 
ownership is represented and above that only a little more 
than 1 percent. 

On this basis, any increase in taxation would hit the bulk 
of our market more severely than it would hit the upper 
crust. Also it is quite likely that this group above the $30-a- 
week class is much more able to pay the full price for a new 
car than the group below is able to pay inflated prices for 
used cars. It may be that we are seeking our volume in the 
wrong direction. 


By GEORGE M. SLOCUM 





ANOTHER In the normal course 
YEARIS of human events the 
HERE years pass rapidly 
enough to satisfy most 
of us, though when they clip a 
couple of months off of the nor- 
mal business year, time seems to 
pass too rapidly for comfort. The 
new cars for 1940 are being 
shown as you will learn in other 
columns of today’s Automotive 
News. Of course they are only be- 
ing shown to the press and to the 
trade, but to all intent and pur- 
poses “The King Is Dead, Long 
Live the King!” 
a + * 


True we have so far only seen 
Packard, Hudson and Nash but 
once again it is apparent that the 
engineers have not let any grass 
grow under their feet during 1939 
and that dealers will have plenty 
of new features to again interest 
the buying public in the new cars. 
I never cease to wonder at the 
new improvements that the engi- 
neers are able to pull out of the 
hat each year to make the new 
cars more attractive, safer and 
easier to ride in. If the cars I have 
seen so far are, as I know, repre- 
sentative of those which will ap- 
pear in the other lines before the 
New York Show opens, I feel that 
we have nothing to worry about 
so far as 1940 is concerned. 

* ¢ 


If, as I have been told, the 
freight traffic down the Lakes to 
the steel mills at Detroit, Cleve- 
land and Pittsburgh are a long 
range barometer of what business 
is going to be six months from now, 
then the steel industry may look 
forward to a big year ahead. Not 
in years have I seen so many boats 
loaded to the very water’s edge 
and pushing up and down the 
river. I am told that hundreds of 
boats, which have not seen service 
in several years, have been pressed 
into service this year and there 
are few ships standing by waiting 
for loads to carry at either end of 
the Great Lakes. 

* * s 


The Highway Defense Edition, 
which we published May 10, has 
proved to be one of the most pop- 
ular endeavors we on Automo- 
tive News ever attempted. Within 
the last two weeks we have made 
the sixth printing of this Special 
Section and have now run more 
than 75,000 entirely on orders from 
trucking associations, highway de- 
partments, manufacturers who 
wanted to see the facts distributed 
as widely as possible. The great 
trucking industry, which is after 
all, a part and parcel of the auto- 
motive industry, has long been 
maligned by those who said it did 
not pay its fair share of the costs 
of highway, etc., which it uses in 
its operation. The fact is, of course, 
that now there are three times as 
many persons employed in the 
trucking industry as there are on 
the railroad. The facts, too, were 
shown in the issue that the truck 
not only pays its fair share of the 
taxes but is more heavily burdened 
with taxes and regulations than 
any comparable industry in this 
country. We still have a few copies 
of this last reprint available and 
as long as they last I will be glad 
to send them out to anyone who 
did not see a copy. We feel pretty 
proud of having made a contribu- 
tion which seems to have been 
rated so highly by the industry we 
attempt to serve. 

* oS bd 


While we are taking a bow we 
might as well acknowledge that 
we have had more favorable com- 
ments and more orders for extra 
copies of the 1939 Almanac than 
in any of the previous five books 
we have published. We have a few 
copies of this last edition, which 
are especially bound with spiral 
bindings for convenience, which 
we can supply readers but only at 
$1.50 each since they most more 
than that for us to produce.— 
G.M:S. 
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1940 Navigation Opens 


In This Corner— 





‘Valuable to All ......° 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Valuable 


We congratulate you on the 1939 
issue of the Automotive News Al- 
manac. It is very complete and 
should be of value to anyone in the 
industry —E. E. Hess, general 
manager, Sayers & Scovill Co., 
Cincinnati. 


Invitation 

The sixth annual convention 
the Automobile Dealers Assn. 
West Virginia will be held in 
Charleston on Aug. 28-29. One of 
our directors, R. N. (Bob) Mc- 
Graw, has suggested that we in- 
vite William C. Callahan. I would 
like very much to have him attend 
and to address the dealers on any 
subject of his choice. 

In this connection, we are hav- 
ing an annual dinner on Sunday 
night, Aug. 27, at the Daniel 
Boone Hotel, for all the old and 
new Officers and directors of the 
association. This would be an ex- 
cellent chance for Mr. Callahan 
to meet the cream of West Vir- 
ginia’s dealer crop. 

In attendance at our convention 
will be H. L. Wynegar, president 
of Commercial Credit Co.; Edward 
Payton, Harry Meixell, F. D. Mc- 
Kitrick, of the Chevrolet Motor 
Co., and several other prominent 
men in the motor industry. I be- 
lieve our attendance will surpass 
anything we have yet experienced. 
I sincerely hope that Mr. Callahan 
can attend.—Lawrence E. Rollins, 
secy.-mgr., Automobile Dealers 
Assn. of West Virginia, Charleston. 


of 
of 


Beneficial 

As a constant reader of Auto- 
motive News for many years (al- 
most since it was started in 1925), 
I want to compliment you espe- 
cially on two separate sections you 
are now running, namely the 
“Sales Through Service” and 
“Used Car Merchandising” pages. 

Don’t misunderstand me, I think 
all of Automotive News is good, 
but I’m especially interested in 


those two new sections becaus 
they have enabled me to reshap 
my policies entirely, which has e- 
abled me to make a profit out « 
two phases of my business that! 
was previously able only to bred 
even, if I was lucky. 

In addition to the weekly leai- 
ing merchandising stories, I fin 
those “Quaint Quirks” on the 
pages exceedingly beneficial. Ofte 
they suggest an idea to me, « 
which I usually cash in. Thos 
“Showmanship in Selling” article 
which you ran for some time 
lately haven’t had, also were vél! 
interesting.—Kentucky dealer. 


| Coming Events | 


AUGUST 
7-10—Chicago Navy Pier. Annu? 
Automotive Accessories Exhibit. 
10—Old Club, Harsen’s Island, Mit 
Nash press preview party. 
SEPTEMBER 
14-16—La Crosse, Wis. Wisconsin Au! 
motive Trade Assn. annual ¢ 
vention. 





OCTOBER ._ 
4-13—Cleveland. National Machit 
Tool Show. 
12-21—London. 
bile show. is 
14-21—Rochester, N. Y... Automo 


show. . 
15-21—Indianapolis. Automobile shee 
15-22—Los Angeles. Automobile sh 
15-22—New York. National Automo 

show. 
21-28—Detroit. Automobile show. 
21-28—Buffalo. Automobile show. 
21-28—Newark. Automobile show. 
21-28—Baltimore. Automobile -. 
21-28—Pittsburgh.. Automobile sb 
21-28—Milwaukee. Automobile sho¥ 
21-28—Toronto. National Motor Sh 

of Canada. 
22-28—St. Louis. 
25-Nov. 11—Milan, Italy. 


International Autom 


tomobile show. | 
i Automobi 


salon. ile 
26-Nov. 1—Philadelphia. Automob! 
show. 
NOVEMBER 


o 
3-11—San Francisco. Automobile sh 
4-12—Chicago. Automobile shonuch 


8-16—Chicago. National Moto 
Show. Navy Pier. 
DECEMBER 


ice 1D" 
11-16—Chicago. Automotive Servic? 
dustries Show. 
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Gee": sensationally 
art to grace the 1940 


the form of an upholstery 


ON TES WAY TO YOU! 





new is born of the weaver’s 
motor cars... Something in 


fabric as modern as the new 


cars themselves... Its name is canda cloth...and you’ve 


never seen anything like it 


before...It’s the quintessence 


of everything fine you ever had, or heard of, or hoped for 


in an upholstery fabric created especially for car interiors. 


The new 1940 cars are now beginning to 
leave the production lines. Many of these 
new beauties are upholstered in canda 
cloth ...and you can get canda cloth in 





emis i cloth 





many of the models you are now ordering. 
All you have to do is specify it...and you 
will have one more reason why 1940 will 
be a successful year for you. 
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is the product of all the experience, skill and facilities of 


COLLINS & AIKMAN CORPORATION 


200 Madison Avenue 


New York City 








World Registrations Rise 1.7% to 43, 819, 929 Units 
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Foreign Nations Show Gain 


As U.S. Total Dips Slightly 


Special to Automotive News 

WASHINGTON.—T aking an-| 
other forward step in world mo- | 
torization, the annual registrations | 
of passenger cars, trucks and buses 
show that the world total ad- 
vanced for the sixth consecutive 
year to the all-time record total | 
of 43,819,929 vehicles in operation 
as of Jan. 1, 1939. 

This represented an increase of | 
741,299 units, or 1.7 percent, as| 
compared with the previous year’s | 
figure, according to U. S. depart-| 
ment of commerce statistics an- 
nounced this week. 

Attainment of this record is at- 
tributed to an advance of 7.1 per-| 
cent in the motorization of coun- 
tries outside of the United States, 
since registrations in this country 
declined slightly from the total 
recorded on Jan. 1, 1938, it is 
pointed out. 

Compared with Jan. 1, 1929, the 
world registration of motor ve- 
hicles, excluding motorcycles, has 
shown an improvement of 36.8 
percent; the United States, 21.2 
percent, while the world total, ex- 
cluding the United States, has ad-| 
vanced 88.7 percent. 

Buses Show Gain 


In the year under review motor 
vehicle operation in the United 
States included 25,264,260 pas- 
senger cars, 4,427,413 trucks, 156,- 
237 buses, and an estimated 5,000 
diesel units. This compares with 
25,449,397 cars, 4,450,507 trucks, | 
including diesel powered vehicles, 
and 141,488 buses on Jan. 1, 1938. 
It will be noted that the number 
of buses in use registered the only 
increase during the year. 

In those countries outside of the 
United States, the 1938 figures 
were 9,428,802 passenger cars, 3,- 
198,023 trucks, 323,940 buses, and 
86,573 diesel units, as against the| 
current totals of 10,160,666 pas- 
senger cars, 3,409,263 trucks, 267,- 
039 buses, and 130,051 diesels. Of 
these vehicles only buses showed 
a-lower total than was recorded a 
year ago, passenger cars being up 
by 13 percent, trucks by 6 percent 
and diesel units by 50 percent. 

On Jan. 1 this year, American 
motor vehicles represented 80.3 
percent of the total world registra- 
tion, and 38.2 percent of all the 
units in operation outside of the 
us 





‘During 1938 the exportation of 
automotive products attained a 
valuation of $282,813,952. Although ' 


| this figure represented a decrease 


of 21.4 percent from the 1937 
total, it was well above the aver- 
age of approximately $265,000,000 
recorded over the past five years. 
The years’ export figure appeared 
even more favorable when con- 
sidered in comparison with results 
cbtained in the domestic market, 
which showed reductions from 
1937 amounting to 46 percent in 


production and 45 percent in the | 


re_istrations of new motor ve- 
hicles. 
Passenger car _ shipments 


amounted to 161,612 units, valued 
at $100,143,211 as compared with 


229,486 and $134,814,725 in 1937. | 


Exports of trucks and buses de- 
clined from the 1937 figures of 


165,710 units, worth $100,105,472, | 
to 115,595 and $72,116,930, while | 


the various products included un- 
der the miscellaneous automotive | 
group had an export valuation of 
$110,553,811, as compared with 
£$125,248,331 in 1937. 
Car Ratio Boosted 

From Jan. 1, 1929, to the be- 
ginning of the current year, the 
ratio of automobiles to population 
has increased from 1 to 61 at the 
beginning of 1929 to the present 


day figure of 1 to 49 persons. Ex- | 


cluding the U. S., where there is 
one car for every 4.3 persons, the 
ratio is 1 to 142 as against the 
comparable ratio of one to every 
287 persons at the start of 1929. 


Ranking next to the United 


| States are Hawaii and New Zea- 


land with one car for six persons, 
Canada with one to eight, and 
Australia with one to every nine 
inhabitants. At the other extreme 
are found Muscat with 15,152 per- 
sons for each motor vehicle, Li- 
beria with one car to every 12,000 
people, China with one to 9,201, 
and Mauritania with one to 6,913 
residents of that area. 
Britain Is Second 

Following the United States, 
which has 68 percent of the total 
world motor vehicle registration, 
the relative positiins of other chief 
users of motor transportation re- 
main unchanged from a year ago. 
The United Kingdom is the second 
most important nation of motor- 
ization with 2,610,559 units; France 
has 2,251,300 vehicles, Germany 
accounts for 1,816,200, Canada 
with 1,375,133, Australia has 757,- 
982, U. S. S. R. represents 672,952, 
Italy reports 467,624 and _ the 
Union of South Africa 350, 281. 





CHATTING AT PREVIEW and demonstration of the 1940 Packards last week 
at the Utica (Mich.) proving grounds; 
distributor; Alvan Macauley, Packard’s 
manager of Packard’s Detroit branch. 





left to right, Ira L. Berk, Pittsburgh 


chairman, and Henry Whiting, general 





PACKARD OFFICIALS participating in the preview of 1940 models included, 


left to right, W. M. Packer, 


ager of Dvroving grounds, 


vice-president of distribution; C. H. 
and Glenn Logan, of the sales department. 


Vincent, m#i- 


\Packeed Shows Off Its 1940 Models... . 


at Utica, Mich. 


ROLLING OVER 


new model models at the Utica s at the Utica (Mich.) Late grounds last week. 





Packard 


(Continued from Page 1) 
using the touring sedan as a basis 
of comparison.” 
Considering the price reductions 
made last spring, the newest 


slashes represent $20 on the One- | , 


Ten, $50 on the One-Twenty and 
$100 on the Super-Eight as com- 
pared with current prices. 

Gilman expressed confidence in 
the outlook for big automotive 
production the remainder of this 
year. 

“The national 
creasing faster than outgo, and 
conditions seem ideal for in- 
creased employment,” said Gil- 
man. “The automotive industry is 
in an unusually favorable position 
to facilitate recovery throughout 
American industry, and the pres- 
ent attitude of automobile buycrs 
indicates a highly favorable fall 
and winter volume.” 

While details of the new cars 
are not revealed as yet, the gen- 
eral design maintains the charac- 
teristic front-end of the make. 
Chrome cat-walk grilles appear in 
the front-end assembly and a 
narrow band of chrome louvres or 
shutter-like openings in the side 
of the hood, seen last year only in 
the larger models, characterizes 
the entire line. Wheelbases start 
at 122 inches for the One-Ten line. 


income is _ in- 


British Columbia Cut 
Gasoline 3c Per Galle» 


VICTORIA, B. C.—The British 
Columbia government on Aug. 1 
ordered a_ reduction of three 
cents a gallon on wholesale gaso- 
line prices in the province and 
fixed the price spread between 
wholesale and retail prices at five 
cents in some districts and six 
cents in others. 

The order was to be effective 
Aug. 7, and was equivalent to re- 
ducing retail prices in Vancouver 


PTs 


PACKARD’S TOP EXECUTIVES paused for the cameramen at the press Pit 
view of 1940 models last week in Detroit. Three thousand dealers and salesm¢? 
also attended the preview and demonstration. Left to right, 





GETTING ROUGH just to show the press and dealers how tough the 1940 Packards are, this new Packard leaped 
over the truck, as part of the preview and demonstration of the new models last week at the Packard proving groyng 
The preview drew 3,500 dealers, salesmen and representatives. 





a 1940 Packard, one of the chief features of a press preview and demonstration of the company‘ 






M. M. Gilmat 


president of Packard, and Alvan Macauley, chairman of Packard's board 





AMONG ATTENDEES at the Packard preview last week were R. W- Carso” 


assistant sales manager of Packard, and L. C 


district by three cents a gallon. 
now 
standard gasoline at 27 


Vancouver motorists 


. Warman, 


buy | provincial tax 
, . ! 
cents a' unchanged under 


Toledo distribute’ 


gallon. The price includes a 7 cel 


which remains" 
the new ord 
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to make that sale’ 


The . [. T. Budget Plan wall help C. I. T. is the world’s largest independent sales 


Jinancing institution, established in 1908, and serv- 
keep the customer VOUTS ing dealers and purchasers everywhere through 
more than 190 local branch offices...each a self- 
oo are not easy to get. Once you have a sale contained, fully-functioning unit. 
clinched be sure to keep your customer with you— 


“all the way. To do so keep the financing in regular channels 
and assure him of complete financing service. 
If your customer shops for financing, and then for in- 
/ : , e He ie 


uae! Surance, he may become tired of the whole deal. So at the 
5 ilman 


” time he is ready to make his decision show him the advan- CO RPO R ATI ON 


tages of a one transaction deal you can conveniently arrange 
for him through C.1.T., which has served millions of re- Sales Financing 
sponsible car buyers and served them well. A Unit of Commercial Investment Trust Corporation 
From your standpoint, as wellas your customer’s, C. 1. T. Combined capital and surplus over $100,000,000 
has these advantages: prompt, on-the-spot credit investi- 
gation; friendly, considerate consumer contact; adequate 
insurance nationally serviced; immediate purchase of 
acceptable paper by office near you; ample funds for all 
| requirements. C. I. T. is not subject to local or regional 
economic disturbances. NEW YORK ¢ CHICAGO « SAN FRANCISCO 


mpany’s 
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The Inquiring 
Reporter 


NO. 1 OF A SERIES 


True Story presents a specific few 
of the findings of a nationwide sur- 
vey of New Car Buyers’ magazine 
reading habits. To get the complete 
study fill in the coupon at the bot- 
tom of this column. 


THE QUESTION. 

What monthly magazines do 

you read? 
THE RESPONDENTS. 
New 1939 FORD Purchasers. 
THE ANSWERS. 

(You've seen these answers by mail 
time and time again, but here’s the 
first time you've had answers based 
on actual inspection of copies within 
the home !) 

Bradley G. 
WHITECOLLAR 
EMPLOYEE, Ta- 
coma, Washing- 
ton: “Ladies’ 
Home Journal is 
the magazine I see 
around our house. 
You do want to 
see it? Okay.” (P. 
S. We saw it!) 
The new True 
Story survey pro- 
duces evidence 








~<" 
that FORD advertising in the Ladies’ 
Home Journal reaches 35 new car 
homes per advertising dollar. 
Charles E. R. 


WHITECOLLAR 
EMPLOYEE, Da- 
venport, Lowa: 
“Here’s our cur- 
rent Better 
Homes & Gardens. 
We get it every 
month.” The new 
True Story survey 
produces evidence 
that FORD adver- 
tising in Better 
: Homes & Gardens 
reaches 33 new car homes per adver- 
ing dollar. 

Max K, —$ 
WHITECOLLAR 
EMPLOYEE, 
Hartford, Conn.: 
“In our house we 
always get the 
American Maga- 
zine. Here’s our 
July issue!” The 
New True Story 
survey produces 
evidence that 
FORD  advertis- 
ing in the Ameri- ‘ ; 
can Magazine reaches 52 new car buy- 
ers per advertising dollar. 

David T. 











WAGEEARNER, 
San Jose, Califor- 
nia: “True Story’s 
the only maga- 
zine in our home. 
My wife gets it 
and I read it, 
too!” The new 
True Story sur- 
vey produces evi- 
dence that FORD 
advertising in 
True Story would 
; reach 51 new car 
‘ buyers per adver- 
tising dollar. And figures show that 
True Story, with the only different 
editorial appeal of the leading mag- 
azines, will more new car buyers, 
without duplicating the weekly mag- 
azines, than any other monthly! 


With 9,000,000 New Car 
Buyers and only 3,000,000 
Families earning more than 
$60 a week 


It takes all kinds of 
folks to make a new car 
market...and it takes 
all kinds of magazines 
to reach them! + ~+ 





[ GIVE THIS TO YOUR SECRETARY 
Albert Degen, True Story Magazine, | 
627 New Center Building, Detrnt. ae. | 
e for an appyintme 
| oe tore report “Fact & Fancy About | 


| Magazines Read by New Car Buyers.’ 


| Name 
Company........---- ara , eee J 


es oer ora 





book wherever 
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Conn. Dealers Hear Parley Discussion 


Schiott Stresses 
Need for Change 


By Charles B. Barr 
Staff Correspondent 
BRISTOL, Conn.—An encourag- 
ing outlook for pending confer- 
ences between the National Auto- 
mobile Dealers Assn. and major 
manufacturers was reported by J. 


| Schiott, Bridgeport Dodge dealer 


and NADA secretary, in an ad- 
dress at the summer meeting of 
the Connecticut Automotive 
Trades Assn. last week at Lake 
Compounce here. 

Schiott declared that Alfred P. 
Sloan jr., chairman of General 
Motors Corp., had given sympa- 
thetic attention to the NADA com- 
mittee at a recent conference and 
“took exception to none of our 
statements.” 

Schiott laid particular stress 
upon need for a dealer’s contract 
“that means something,” that 
would be “equitable, reciprocal 
and bankable.” He declared pres- 
ent contracts to be too easily sub- 
ject to cancellation. 

Schiott stated that manufac- 
turers may be able to invoke fair 
trade laws to stop price juggling 
by writing price provisions into 
contracts, with provision for con- 
tract cancellation where resale 
prices are not maintained. 

Changes in Connecticut laws 
governing dealers, garage men and 
car Owners were explained by Ed- 
win B. Pratt, head of the dealer- 
repairer licensing bureau of the 
motor vehicle department. There 
was brief discussion on the new 
state law requiring a special $i0 
registration fee on each used car 
imported from another state for 
resale in Connecticut. This statute 
is now before a special constitu- 
tional court which heard argu- 
ments of used car dealers that it 
constitutes a barrier to interstate 
commerce. No decision has been 
handed down as yet. 

In a special election, CATA 
President Julian L. Williams, 
Norwich Buick dealer, was elected 
a director of the NADA to rep- 
resent Connecticut. He was named 
for that post at the annual meet- 
ing last December, but the first 
election was held invalid because 
of a legal technicality. Williams 
presided at the Bristol meeting 
last week. It was voted to hold at 
least three general meetings a year 
to give the entire membership an 
opportunity to hear of the or- 
ganization’s work at first hand | 
more frequently. 


GM Pushes Work' 


| branches of the legislature that 


On Dies Following 
Strike Settlement 


In New Contracts | 









(Continued from Page 1) 


Other divisions had not advanced 
as far as Buick apparently, but ‘it 
is generally felt that all units will 
have ample supplies of new cars 
well in advance of the New York 
show. 

In announcing the end of the 
strike last week W. S. Knudsen 
stated that the shutdown had cost 
100,000 workers $14,000,000. He 
added that the outlook for 1940 
was slightly better than 1939 and 
that the corporation’s annual pay- 
roll would probably reach $400,- 
000,000. Under the terms of the 
settlement the CIO faction _of | 
UAW won exclusive bargaining 
rights in 42 GM plants where 
there was no union factional dis- 
putes. In the other 11 plants it is 
hoped that the faction to be given 
recognition can be determined in 
the near future through elections | 
under the National Labor | 
tions Board. 

Similar elections will be held | 
soon in the case of the Chrysler | 
Corp. and Briggs Mfg. Co., sup- 
pliers of Chrysler bodies. Other- 
wise the labor situation is gener- 
ally quiet. 








AN’s Almanac, published once a 
year, is considered THE reference 
automotive informa-| 
tion is desired. 
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FORD DRIVEAWAY GROUP arrives by plane. This group of Xenia (O.) men flew on a specially chartered Ameri- 


can Airlines Flagship from Dayton to Detroit recently to take deli 
Motor Sales, Ford and Mercury dealers in both Detroit and Xenia, 


very of new Ford V-8 and Mercury 8 cars. Bryant 
arranged the party and the men took delivery of 


their new cars at Bryant’s Detroit showroom. Before starting the drive home the party went to the Ford Rouge plant. 
Arrangements for the flight were made by Edward Ellis, of the Bryant Motor Sales office at Xenia, and H. J. Zitzel- 


berger, of Ford Motor Co. branch at 
ton to Detroit. 


Cincinnati. Both men accompanied the driveaway group on the flight from Day- 





Iowa ‘Junkers’ Face 
Higher Tax in Future 
DES MOINES. — “Jaloppies” 
will pay a higher tax in Iowa 


next year if Safety Commis- 
sioner Karl Fischer has _ his 


way. 

“In the past,’ the commis- 
sioner says, “taxes have been 
scaled down for the junkers. I 


think the reverse should apply. 
In the meantime the department 
will take what steps it can to 
insist that cars using the high- 
ways are in good, safe condi- 
tion. 

Fischer says that at the next 
session of the legislature, he 
will favor legislation which 
would place high taxes on cars 
so old they create traffic haz- 
ards. 








Mo. Truck Fee 
Boost Blocked 
By Jam of Bills 


KANSAS CITY. —A legislative 
jam at the close of Missouri legis- 
lature, will save truck owners an 
estimated million dollars annually. 
A bill had been voted on in both 


would have increased many fees 
charged trucks operating in the 
state. 

It was first reported that the 
bill had passed and was ready to 
go to the governor for his signa- 
ture. Later it was found that cer- 
tain changes had been made in 
the bill in the senate, which re- 
quired it going back for con- 
ference with the house. The bill 
that the state highway depart- 
ment hoped would enable the state 
to match more federal funds for 
highways, somehow became 
clogged in the closing legislative 
jam and failed in passage. 

Thus the truck operators in the 
state will be “saved a million” but 
the highway department says that 
the road building program of the 
state will be seriously handi- 
capped. 


Cadillaec-LaSalle 
Adds Dealers 


DETROIT.—The following are 
new dealers who have been added 
to the Cadillac-LaSalle organiza- 
tion recently: 

Long Chevrolet Co., Fairmont, 
W. Va.; Walter M. Johnson, 
Bridgeton, N. J.; Rubidoux Motor 
Co., Riverside, Calif.; Norristown 
Motors, Inc., Norristown, Pa., and 
Pariseau Motor Sales, Inc., Ware, 
Mass. 


Buick’s Dealer Convention 
To Draw 7,000 Aug. 23-Sept. 3 


FLINT.—Annual convention of 
the nationwide Buick dealer or- 
ganization will be held here, Aug. 
23-Sept. 3, with an expected at- 
tendance of more than 7,000 and 
a program of activities on a scale 
surpassing that of former years. 

According to W. F. Hufstader, 
general sales manager, more than 
5,000 dealers, salesmen and mem- 
bers of the factory field organiza- 
tion will attend the sessions in 
addition to representatives of the 
nation’s press and a large cross- 
section of many industries supply- 
ing the Buick trade and factories. 

Feature of the sessions will be 
the presentation to the dealer or- 
ganization of the Buick line of 
cars for 1940, and discussion of 
manufacturing and sales plans 
embracing a substantially in- 
creased volume during the coming 
model season. 

Hufstader said that Buick in 
1940 will launch one of the larg- 
est and most aggressive sales pro- 
grams in the company’s experience 
in view of encouraging surveys of 
the marketing opportunity ahead. 

“Virtually our entire dealer or- 
ganization from east of the Rockies 
will attend the Flint meetings,” he 
said. “And the convention will be 
carried to California for the bene- 
fit of dealers on the Pacific Coast.” 

He announced that a west coast 
meeting is scheduled in Los An- 
geles Sept. 7, which will be at- 
tended by members of the retail 
organization in California, Ore- 
gon, Washington and sections of 
the Rocky Mountain states. 

The convention will be launched 
by the annual press preview of 
the 1940 Buick cars in Flint, Aug. 
23. More than 300 newspapermen 
and representatives of national 
magazines, radio, the trade press 
and outdoor advertising groups 
will attend this meeting which 
marks the first preview of the cars 
by any section of the public. 

Speakers at this and other 
meetings during the convention 
will include Harlow H. Curtice, 
Buick president and general man- 
ager; Hufstader; Charles A. 
Chayne, chief engineer; A. H. Bel- 
fie, director of merchandising, and 
Arthur Kudner, chief of Buick’s 
advertising counsel. 

At the annual banquet of the 
Buick field organization, sched- 
uled for Aug. 24, W. S. Knudsen, 
president of General Motors Corp., 
will be the principal speaker. This 
function will be featured by the 
attendance of corporation officials 
both from Detroit and New York 
and members of the Canadian and 
other divisions of General Motors. 


Attendance at the convention; 


sessions is expected 


former years by a_ substantial 
margin, according to Hufstader, It 
will consist of dealers and mem- 
bers of their staffs from 25 zones 
and distributorships embracing all 
the states and foreign territories 
under jurisdiction of the domestic 
sales division. Alaska and Philip- 
pine Island delegates will attend 
the west coast meeting, he said. 


Preliminaries of the Buick pro- 
gram will be launched Aug. 14 
with the convening of more than 
150 members of the field service 
organization for a three-day school 
at the factory. 

The dealer convention also will 
be preceded by a sales training 
school to be attended by district 
managers and a meeting of zone 
car distributors, whose duty it is 
to handle the physical distribution 
of automobiles from the factories 
to the zones and individual deal- 
ers. 

Hufstader announced the fol- 
lowing schedule of zone arrivals 
during the convention. Washing- 
ton, Pittsburgh, Atlanta, Cincin- 
nati, Aug. 25. Buffalo, Kansas City, 
Denver, Minneapolis, Chicago and 
Milwaukee, Aug. 28; Dallas, Mem- 
phis, El] Paso, New York, Boston 
and Philadelphia, Aug. 29; Detroit, 
Cleveland, Flint, St. Louis and 
Saginaw, Aug. 30. 

Saturday and Sunday, Aug. 26- 
27, will be set aside as employes 
days in which the complete line of 
1940 Buick cars may be seen by 
members of the Buick factory and 
office forces. A civic dinner will 
be held at 6:15 p. m. Thursday, 
Aug. 31, at which city officials and 
members of the various service 
and business clubs will be Buick’s 
guests, while at noon of the same 
day more than 700 representatives 
of firms and manufacturers sup: 
plying Buick’s production needs. 
will attend a luncheon in their 
honor and will preview the new 
models. ? 

During the week-end prior to 
Labor Day the complete line o 
Buick cars for 1940 will be avail- 
able for inspection by the Flint 
public. In this connection, it was 
announced this will be the only 
public showing of the new mode 
prior to their nationwide - 
nouncement scheduled late in SeP 
tember. 


Virginia Trade Firm 


tail 
RICHMOND, Va.—(UTPS)—R € 
trade in the fifth federal reserve dir 
trict, as reflected in registrations 
new passenger automobiles, 1S this 
considerably above the levels = July 
time last year, according to the ‘led 
review of trade and industry coer 
by the research and statistics depich- 
ment of federal reserve bank © 





to exceed mond. 















Co 
Ge 


th 


T| 








AUTOMOTIVE NEWS, MONDAY, AUGUST 14, 1939 9 


E a , 























Ameri- 
Bryant 
ivery of 
e plant, 
_ Zitzel- 
m Day- 





on 
2g 


stantial 
der, It 





men- 
) Zones 
‘ing all se 
ritories 
mestic 
Philip- 
attend 
2 said. 
k pro- 
ug. 1 , a ° 
e thn | “THE YOUTH OF AMERICA IS cane-brakes to witness a miracle in public-health A magazine directly appealing to active people 
aan THEIR OLDEST TRADITION” service. For the Truth-Seekers, W. B. Courtney should thrive in a nation dedicated to the active 
0 Wad braves those hells known on the map as Tientsin, youth. It does! Collier’s circulation is now more 
0. will ew Se oe Hangkow, Foochow, and writes his stories while than 2,800,000 — 200,000 greater than for the same 
listria as ai Old Thins! Y 100 kilo bombs blast cities to bits. To bring the period last year! And a new survey shows that 80% 
f zone ge . wae tg ’ a oa — 8 true picture of today’s active drama to active people, of Collier’s readers are under 45 years of age. 
a ye . _ oper an - wa See Pg — Collier’s staff travels more than a quarter of a mil- ape a a 
ctories | "PPig OM this riposte...but you were really giving lion miles a year! A magazine with this circulation in this market 
deal- “ pat on the back! America is a great country ; should constantly earn greater favor with national 
a use YOUTH is served first. That s only one side of the picture an active maga- advertisers. Collier’s does! June was the greatest 
I a Ai Nila i Ni ill al zine paints for its readers. New names in fiction, June in Collier’s history! And for the first six 
shing- a ; consistently more than any other publicati ic- i i ier’ 
incin- | Lach year, prodigious labors create better values, aay we = ony © am, months of 1939, automotive revenue in Collier's 
[mh Reuter Gistiie. move idean«and for whens? Bor our ture the active story-world. More editorial full tops all existing records by a big margin. 
o and | sldest tra dition” tn eel ad Dining en color— more than the rest of the weekly field com- 
oad ll ok dee Aetiee: daha tae deed ale ee id bined — arrests active attention, assures avid reader- Here stands Collier’s, at new peaks in reader and 
etroit, Vist word first! Not re die i hes a ship! And Collier’s, publishing more cartoons than advertiser acceptance ready to enter the lists with 
and bards! The sac sa les dca ee dee iia iaadh any other magazine, carries those interested eyes, a strong hold on America’s “oldest tradition”, won 
. 5 ° . ee 
g. 26- Hil to sock, getlen, Granite, eabbllavstion inte soune- back and forth, through every page, through every by embracing their own characteristics: Power, 
dloyes | ; as 7 issue! Youth and Enthusiasm! 
ine of | “ing an economist calls “efficient mobile trans- 
on by | portation”. 
y and 
b., In design shop, factory, front office and showroom, 
s and the injunction, “Serve Youth”, guides the lines 
rks othe blue-prints, forces tremendous production 
same changes, builds new dies and checks prospect files. 
No other industry on earth goes so far, and spends so 
eeds, | 2uch to lure active generations to the dotted line. 
their 
new Pe 
yr to 
le of 4 . . 
vail- Collier’s, too, is wedded to Youth. For the Active 
pho Generations, Quent Reynolds risks a German prison 
only | get the real facts on the refugee problem. For 
- the ‘Look-Aheads’, Davenport tours the smouldering 
Sep- 
a 
tail e 4 
| dis- 
so FOR AUTOMOTIVE ACTION 
this 
ly 
i 
tich- 


THE CROWELL-COLLIER PUBLISHING COMPANY ~- 


GENERAL MOTORS BUILDING °* 





DETROIT, MICHIGAN 








Motor Shares 


Wall Street Sees Earnings 
Strong in Fourth Quarter 


Special to Automotive News 

NEW YORK.—With worst of the 
labor trouble threats removed and 
the outlook for the automobile in- | 
dustry for the remainder of the| 
year clearer than for some time, | 
Wall Street takes the view that} 
most of the adverse effects of de- 
lay incident to recent labor con- | 
troversies will be overcome in the 
long run. 

In other words, any important 
loss of earnings in the current) 





Stock Averages 


Last This Year 


Week Week Change Ago 
24 motors . 33.41 33.08 —0.33 31.65 
10 car-truck cos. 35.13 34.97 —0.16 33.16 
10 parts-access. 26.06 24.91 —1.15 28.01 
4 tire-rubbers 26.25 24.74 —1.51 27.11! 


quarter is expected to be made up 
in most part in the final three 
months of the year. 

In the meantime, stocks of auto- 
motive companies continue to hold 
close to the levels reached in the 
strong upsurge of mid-July. The 
price average for the 24 repre- 
sentative stocks is only 0.12 of a 
point below the figure at which it 
closed after the first week of the 
sharp upturn. A fractional set- 
back occurred in the latest week, | 
the loss of a third of a point being | 
the first decline in five weeks. 

Although domestic political and | 
business developments of recent 





Buffalo Dealers | 
Pushing Plans 


For Car Show 


BUFFALO.—Preliminary plans 
for the annual Buffalo Automo- 
bile Show already are underway. 
The exhibit will open on Oct. 21, 
considerably earlier than usual. 

Percy J. Hunt, president of the 
Buffalo Automotive Trade Assn., 
sponsors of the show, said a 
record number of exhibits is in 
prospect this year. 

Committee in charge includes 
Hunt, general chairman; James C. 
Crosby, publicity; Ralph A. Young, 
entertainment; George C. Osten- 
dorf, tickets; J. Leroy Justice, 
decorations; Frank J. Klepfer, 
gift cars; Donald F. McNerney, 
concessions; Sperry W. Miner, 
master of ceremonies. Marjorie 
Baker, secretary of the associa- 
tion, again will be show manager. 








howe 320A 


BOAT HITS 


85.9 MPH ON NICKEL ALLOYS 





Early this year, at Rockledge, 
Florida, the Gray Goose, a 225 cu. 
in. speed boat owned and piloted 
by George Cannon, set a new 
world’s record of 85.9 m.p.h., offi- 
cially recognized by the American 
Power Boat Association. The Gray 
Goose was powered by a Model 6- 
175 Lycoming marine engine. Out- 
standing engineering design, 
backed by quality materials, keep 
Lycoming engines travelling in 
fast company—in this case with 
wide-open throttle all the way 
without faltering. The cylinder 
block for this engine is made of 
a special 2% Nickel-chromium 
electric furnace alloy iron possess- 
ing great strength and unusual 
wear resistance. For other highly 
stressed parts Lycoming specifies 
appropriate 
Nickel alloy 
steels. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





weeks have been favorable, the 
securities markets again are under 
the influence of developments 
abroad. 

Wall Street, having decided that 
domestic business this fall will be 
good, now is turning its attention 
in some degree to the longer term 
outlook. It is wondering, for in- 
stance, what can be expected of 


| 1940, a presidential election year. 


One view is that there will be 
periods of confusion and uncer- 
tainties but that, all in all, there 
should be no developments which 


would result in making for poorer 
business conditions. 


Any change, it is held, is much 
more likely to be in an upward 
than in a downward direction. 
One of the most favorable de- 
velopments of a political nature, 
it is pointed out, is the apparent 
trend of the administration to a 
return to the old fashioned theory 
of taxation for revenue only. The 
theory of taxation designed, to 
bring about business reforms, ap- 
pears to have been discarded. 

_ Reports of earnings of automo- 
tive companies in the second 
quarter continue to make good 
reading for stockholders. The first 
11 automobile firms to report for 
the period had an aggregate net 


| income of $47,961,000, comparing 


with $19,917,000 in the like period 
of last year, an increase of 140 


percent. 


The first 22 parts and ac- 
cessory companies to report for the 
second quarter had a combined 
net income of $5,609,000, as against 
a combined net loss of $719,000 in 
the corresponding period of last 


year. 

These were among the _ best 
showings made by leading in- 
dustrial groups in the _ second 
quarter. 


Fussell Heads 
Merchandising 
Dept. for Nash 


DETROIT.—Appointment of 
Ray Fussell as merchandising 
manager of Nash Motors is an- 
nounced by W. 
A. Blees, general 
sales manager. 

Fussell, who 
entered the auto- 


mobile business 
in 1921 as a re- 
tail salesman, 


has been with 
Nash Motors 
since April, 1937. 
He has recently 
been engaged in 
Nash’s___ regional 
sales promotion 
activities in New York. 

Following several years’ activity 
as a district manager with Durant 
and with Chevrolet, Fussell was 
named sales promotion manager 
with Chevrolet in 1927. In 1932 he 
was appointed regional sales pro- 
motion manager for the Buick- 
Oldsmobile-Pontiac sales organi- 
zation. In 1936, when he was Pon- 
tiac zone manager for North and 
South Carolina, he resigned to 
become a Pontiac dealer in Yon- 
kers, N. Y. 

Blees announced at the same 
time that William J. Rutledge has 
been named assistant merchandis- 
ing manager. Rutledge has been 
engaged in retai] merchandising 
| work for Nash since early this 
| year, when he was appointed to 
| the merchandising department by 

Blees. 

M. M. Roberts, who has headed 
the retail merchandising depart- 
ment, has been placed in charge of 
all retail salesmen’s training, Blees 

| said. 


Bu talo Rate Leaps 





Ray Fussell 








BUFFALO, N. Y.—Spurred by new 
orders from the automobile industry, 
the Buffalo area steel rate has hit a 


new 21-month high of 58 percent of 
capacity. 





Gale Oldtimers . . . 


| 
| 
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Continue to Hold Previous Gai 





MORE THAN the allotted span of “three-score and ten” years of service 
with Chevrolet is the record of the men in this photo, taken during the “old- 
timers’ day” festivities during the recent Flint Motor Festival. M. E. Coyle, 
general manager of Chevrolet and a veteran of 22 years with that company, 
greets other Chevrolet oldtimers. Left to right, Charles F. Barth, who retired 
in 1931 as vice-president and general manufacturing manager after 13 years 
with the company; George H. Maurer, who left his post as welfare department 
head in Flint in June after 22 years and two months of service; Coyle, and 


James M. 
1916 and is still on the job. 





Thayer, an 86-year-old machine operator who began his career in 


OLDTIMERS GATHER at Flint’s Motor Festival. It was a gala occasion when 
the oldtimers got together and reminisced with the present day management 
of Flint’s manufacturing units during the four-day Motor Festival last week. 


In this photo, Harlow H. 


Curtice, left, 


Buick president and himself an “old- 


timer,” enjoys a hearty laugh as he listens to some of the yarns of yesteryear 
as told by C. W. Nash, present head of Nash-Kelvinator and former Buick 
president, center, and C. S. Mott, one of the organizers of General Motors. 





Engineers Favor Torque 


Over Horsepower for Rating 


NEW YORK.—A poll of engi- 
neers, taken at a recent con- 
ference of the aluminum cylinder 
head committee of the Aluminum 
Assn., indicates a strong preference 
for the use of torque instead of 
horsepower as a Means of measur- 
ing engine performance. Several 
of the engineers favored continued 
educational campaigns to acquaint 
the public with the real sig- 
nificance of torque as compared 
with horsepower as a means of en- 
gine rating. 

It was pointed out that ac- 
tually horsepower rating means 
nothing to the average car own- 
er. 

“A properly designed engine of 
relatively low horsepower could 
out-perform a high horsepower 
engine under practically every 





Winerich Elected 
As President of 


San Antonio Assn. 


SAN ANTONIO, Tex,.—William 
Winerich, Winerich Motor Sales 
Co. (Studebaker), was elected 
president of the San Antonio 
Automobile Trade Assn. at a spe- 
cial election held last week. 

He succeeds Carroll Cartwright, 
Carroll Cartwright, Inc., (De Soto- 
Plymouth), who resigned as he is 
moving to another city. 

Roy Smith, Smith Motor Sales 
Co. (Chevrolet), continues as vice- 


president, and George H. Stable- 
| ford, Mission 


City Pontiac Co., 
was elected secretary-treasurer, 
the post previously held by Wine- 
rich. J. T. Simmons continues as 


| executive secretary. 


condition in which an owner 
would drive his car,’ said one 
prominent designer. “With the 


trend in automobile design defin- 
itely in the direction of reduced 
weight, it is more than likely that 
future engines for the popular 
priced passenger cars will be low- 
er in horsepower although de- 
veloping superior performance. 


“If engine performance could be 
rated in foot-pounds of torque at 
1,000 r.p.m., it would mean far 
more than the number of horse- 
power the engine would develop 
if running wide open at peak 
horsepower speed. Such a condi- 
tion never obtains under any nor- 
mal condition in modern driving. 
Not 1 percent of the automobiles 
on the road today are ever driven 
under conditions which would per- 
mit the engine to develop its peak 
horsepower. 


“As a result of the emphasis 
placed on horsepower,” the en- 
gineers pointed out, “these power- 
plants have actually been modified 
to push the horsepower rating up 
for advertising purposes with a 
sacrifice, at times, of performance 
down in the lower speed ranges 
where owners use them most. 
What we actually need today are 
good - 75 horsepower, high-com- 
pression, high-torque engines. By 
taking advantage of the design 
features available through the use 
of modern combustion chambers 
with aluminum cylinder heads and 
pistons, together with properly de- 
signed carburetion and manifold- 
ing, backed up by recent develop- 
ments in automobile fuels, re- 
markable results can be obtained. 


These results can certainly be ex- ' 


pressed with far greater ac- 
curacy in terms of torque rather 
than horsepower.” 
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Goodyear Turns 
Out 300,000,000t) 


Pneumatic Tirg 


AKRON.—Rounding 
of events that have 
current year one of 
importance in the rub i 
the 300,000,000th pneumein 
vehicle tire to be manufactureg” 
the Goodyear Tire & Rubbe : 
was lifted from the mold inn 3 

In addition to being the a 
tennial of the discovery by Chat 
Goodyear of the process of a 
canization, 1939 also Marks a 
50th anniversary of the build 
of the first pneumatic tire and i 
7 ae Goo of the founding 
oO ; oa 
e Goodyear Tire & Rubber 

The tire bearing the 
300,000,000 is in itself unusual 2 
will have an unusual Purpose . 
will be the first of six giant ue 
ings that are being constructed ie 
the research foundation of th 
Armour Institute of Technolo, 
and will be fitted on a huge “sain 
cruiser” to be used in explori; 
the frozen wastes of the Antarc, 
continent. The 300,000,000th ti, 
and its mates will be the bigges 
ever manufactured for actual Te 
on a motor vehicle, being 10 fx 
in overall diameter, nearly a yer 
In cross section and of 12-ply ¢. 
struction. 7 


Maryland 


(Continued from Page 1) 
allowing, offering premiums 2: 
discounts, etc., which he claima 
to his own’ knowledge we 
neither asked for nor suggested 
anyone from the factory. One ca 
he reported was that of a deal 
who had a three-car deal sew: 
up with a deposit check in tk 
salesman’s hand, “when the deal: 
(not the salesman) with no ¢ 
licitation on the part of the cu 
tomer—the dealer gave a $60 rn: 
dio. Since then you can’t sell th: 
man a car without giving him: 
radio.” 

Prediction that next year’s ca: 
tracts would be the most liber 
in the history of the industry we 
made by James Dalton, editor ¢ 
Motor. Dalton based his predi 
tions on the present meetings & 
tween leaders of the Nation 
Automobile Dealers Assn. 2! 
executives of the individual man: 
facturers, plus pressure that ist 
ing placed upon factories as a 
sult of the recent chain store 
decision in Colorado. 

Other speakers at the Mond 
session included A. H. Bish 
president; Robert Fleigh, Stud 
baker distributor, Baltimore; Sta 
ley Horner, president of th 
National Automobile Deale: 
Assn.; E. Allan Sauerwein, cou! 
sel; Harry Matthews, Commerté 
Credit Co.; C. S. Fletcher, sdé 
manager of Studebaker, and Ja 
Dineen, General Motors sales * 
search. 


Tuesday speakers were Mot 
Rosenberg, associate counsel; q 
Lee Elgin, Commissioner of Mot 
Vehicles in Maryland; W. C. Cali 
han, managing editor, Automoti': 
News; Edward Payton, malt 
analyst from Cleveland, and Hat" 
Meixell, head of the legal depa 
ment of the Automobile Mat 
facturers Assn. 


A successful gag put on at ™ 
meeting by John E. Raine, & 
eral manager of the associati0! 
was the presentation to each me 
ber of a “surprise” bag which © 
tained better than 30 gifts for e 
member. These gifts ranged ff 
samples of Allen’s Foot Ea 
Feen-a-Mints, toy airplanes o 
canned Irish potatoes to bot 
beer, bouillon, Bromo-Seltzer #” 
Mosco Corn Remover. 


Out a cycy 
Made thy 
€XCeption,) 








Joys Resigns Post 


MILWAUKEE.~Carl C. Joys J”. 
resigned as vice-president and dirt” 
of sales of the A. O. Smith CO at 
ioined the firm in August of 1“... 
has for years had charge of = 
sales except automobile frame 
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th Dimension 


LL TE NT TE TT STR ET TS 
The News of Automotive Advertising 


By Pete Wemhoff 





1940 Ad Budgets 


Best estimate is that advertising budgets for 1940 models 
will top last year’s by from 7 to 10 percent, although bump-up 
may go much higher depending on reception accorded new 
product at and after this fall’s shows. More conservative esti- 

ea 


mate is based entirely on 
early prospects for announce- | 
ment copy, and is felt to repre- 
gnt the bottom, with manufac- 
turers ready to boost ad outlay if 
market potentials warrant. 

Although only one company has 
thus far committed itself, Pack- 
ard this past week at its annual 
press preview announced that! 
coming year’s ad budget will be| 
largest in company’s history. | 
Budgets of several other com-| 
panies are expected to exceed, or | 
at least equal, boom-day outlays. 
Much of the early announce- | 
ment copy is already placed in| 
magazines, newspapers, et al, and | 
constant flow is expected from 
now on. | 


Floyd Noe 

Floyd A. Noe, 52, for 15 years 
in charge of automotive adver- 
tising on the New York Daily 
News, died Aug. 5 after long ill- 
ness at his N. Y. home. 

Successor will be Seward 
Davis jr., who’s been on na- 
tional advertising staff of News. 
No plans are being made for 
opening a Detroit office, accord- 
ing to B. L. Moyer. 


Standards 


Voluntary adoption of three 
principles, designed to raise tire 
advertising and merchandising 
standards, was agreed upon by 75 
representatives of tire dealers, 
distributors and newspapers, meet- 
ing at the Advertising Club of 
New York. Meeting called by H. 
J. Kenner, general manager of the 
Better Business Bureau of New 
York, for detailed consideration of 
recent tire advertising and selling 
practices which he described as 
“very disturbing.” 

Three principles adopted were: 

No statement or representation 

shall be used in advertising 


merchandise or prices which has, 


the capacity or tendency to mis- 
lead or deceive the consumer. 

Price claims shall not be used 

which compare a special sale 
price of a tire with the list price, 
or former list price, of a higher 
(price) level. 
> Claims of savings based on a 

manufacturer’s list price for 
any brand and size of tire shall 
not be used when the list price 
ls not the price at which such 
brand and size has usually sold at 
retail in this community. 

Types of ads cited as misleading 
or deceiving include those which 
use large type to state price or dis- 
count and which have a long text 
in fine type. Consumers do not 
read the fine type which explains 
the price or discount, it was said, 
and fall “hook, line and sinker” 
for the discount statement. Tire 
advertising which offers sales on 
“nationally known” or “famous” 
brands, when such brands have 
not been advertised nationally for 
a decade or more, also was sub- 


lected to criticism. Ads offering | 
first line” or “first quality” tires, | 


When such tires are not among 


the best on the market, also were | 


criticized. 


Boost 


Magazine advertising for Super | 


Pyro automobile radiator anti- 
freeze will be increased 20 percent 
this fall by the United States In- 


dustrial Alcohol Co. Color pages | 
and half-pages will be run in four | 


national weeklies; outdoor promo- 
tion will be used in larger cities 
of the nation’s “cold belt,” and 
trade paper copy also is being 
skedded, 

Running from October to De- 
cember, the campaign will em- 
Phasize the claim that 19,000.000 
motorists have used Super Pyro 


published by True Story magazine. | 


is noted in the booklet, apparently 
due to the fact that advertisers 
tend more and more to concentrate 
advertising insertions in a small 
number of magazines than _ to 


The short lists were compiled 


Expands 


N. W. Ayer & Son, Inc., has 





building, Rockefeller 
where its New York offices were 
moved recently. 


An addition to its New York 
staff is James Remington Mc- 
Carthy, author and formerly an 
associate editor of King Features 
Syndicate. 


since its introduction five years 
ago. The product is being dis- 
tributed through 100,000 dealers. 

Super Pyro advertising handled 
by Lambert & Feasley. Under an 
appointment effective Aug. 1, 
however, industrial advertising of 
the United States Industrial Al- 


Champs 


cohol Co. and _ its_ subsidiary, 
United States Industrial Chem- One hundred champion farmers 
icals, Inc., is being placed by the|}and families, brought to New 


York from all parts of the coun- 
try by the Firestone Tire & Rub- 
ber Co. for Farm Week at the 
New York World’s Fair, were 


Hazard Advertising Corp. 


Lists 
Digest directory of national ad- 
vertisers, using short lists in 


national magazines, has just been Firestone broadcast and at a spe- 


285 






A tendency towards shorter lists | 


for the period January-June, 1939. | 


leased additional space in the RCA | 
Center, | 


guests of the National Broadcast- | 
ing Co. Aug. 7 at the Voice of! 





| 
| 


| 


| 






scatter them across a whole roster | ~~ 
of magazines as in previous years. | 


y oO.) 
PROMINENT CLEVELAND advertising men visited the Springfield ( 

plant of the Crowell-Collier Publishing Co. recently, making the flight a. 
Cleveland to Dayton and return by a chartered American Airlines’ Flagship. 
It was the first of several such aerial trips being sponsored by A. H. Motley, 


| western manager of the Crowell-Collier Publishing Co. Left to right, top row, 


of Foster & Davies, 
right, 
P. J. 


Maxton Davies sr., of Foster & Davies, Inc.; F. C. Foster, 
Inc.; William Weaver, of Griswold Eshleman Co. Bottom row, left to 
Arthur H. Motley, western manager of Crowell-Collier Publishing Co.; . 
Dennerlein, of Crowell-Collier; Charles C. Farran, of Griswold Eshleman Co.; 
stewardess; E. T. Morris, Meldrum & Fewsmith Co.; W. B. Watterson, Sweeney 
& James Co.; Ray G. Simmons. Meldrum & Fewsmith Co.; N. E. Ansden, 
McCann Erickson, Inc.; Everett Rhodes Castle, Foster & Davies. 


cially conducted tour of Radio, stone, and at the end of the broad- 
City. cast the visitors were given a slice 
It was Margaret Speaks’ sixth|of birthday cake and a set of the 





anniversary broadcast for Fire-| NBC chimes. _ 


UCU A 


EQUIPMENT COMPANIES 





USE BELL SYSTEM 
Uae ea ae ayaa ela 








285 automobile and equipment compa- 
nies now use Teletypewriter Exchange Ser- 
vice for fast communication between distant 
factories, branches and customers. This 
modern means of “talking in type” provides 
a direct, two-way hook-up. It puts you 
in touch with any other subscriber through 
a switchboard, just like a telephone call. 

Messages typed on the sending machine 


are simultaneously reproduced on plain 








paper or printed company forms at all con- 


nected machines, with record and routing 






carbons. Typing by wire saves time, reduces 






errors, speeds up deliveries. 





This service may prove practical and 






profitable for your business. A Bell System 






representative will gladly discuss with you 






your present communications set-up. No 






obligation. Call him through your nearest 






telephone office. 





3000 MILES 
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Hudson Announces Three Lines of Cars for 1940 


Many Improvements Noted; | 
Emphasis on Low-Price Six 


(Continued from Page 1) 


Airfoam seat cushions, introduced 
last year by Hudson, have been 
redesigned for greater comfort and 
and smarter tailoring. 


For the first time in the lowest 
price field iindependent front 
wheel suspension with Center 
Point Steering is introduced. This 
is further improved by the incor- 
poration of Hudson’s recently pat- 
ented Auto-Poise Control which, 
according to Hudson engineers, is 
an important basic contribution to 
the principles of independent sus- 
pension. This development will be 
found throughout the entire 1940 
line. 


The combination of this new 
suspension with the principles of 
Auto-Poise Control, plus new 
longer rear springing and further 
refinement in Airfoam cushioning, 
represents, engineers assert, the 
aggregate of modern development 
in riding and seating comfort and 
roadability. 

Brakes Are Improved 


New safety developments con- 
tinue in the 1940 models. Hud- 
son’s patented Double-Safe Hy- 
draulic brakes have been further 
improved by a re-design of the 
mechanical reserve brake linkage. 


Added for 1940 are new direc- 
tional safety signals, increased 
front and rear vision, a new 
heavier Armored X-type frame 
for the new suspension, and a 
further improved design of Hud- 
son’s dash-locking safety hood, 
which hinges at the front to pre- 
vent being blown open by the 
wind and locks at the dash to 
prevent theft of car or engine 
parts. 

All the new Hudsons have been 
strikingly re-styled and the new 
characteristic front-end design has 
been maintained throughout the 
entire line. Longer, lower lines 
characterize all models and are 
offered with or without running 
boards as the buyer prefers. 


Hood Is One Piece 
The low, wide horizontal treat- 
ment of the front grilles and the 
clean contour of the hoodline en- 


hances the smooth flow of body! 


design. The entire hood is of one- 


piece construction, presenting a} ment in the independent suspen- 
graceful frontal appearance _un-|sion principle, particularly in the 


True Story Ranks Third of Top Ten Monthlies 


In Cost of Covering New Car Buyers 
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marred by seams or openings. 
This new bonnet extends over to 
the fenders and includes the cat- 
walks, providing unusual accessi- 
bility to the motor. 


Front grilles on all models are 
die-cast and extend the entire 
width of the cat-walk sections. 
The narrow vertical center sec- 
tion of the front-end design is of 
body color and is highlighted by 
a_ vertical chromium band which 
rises to form the name plate and | 
hood ornament, and then extends 
along the top of the hood to the | 
new increased-vision windshield. 
Headlamps are entirely new and 
in all models are mounted flush in 
the fenders with ornamental 
chrome settings. 


Substantially higher horse- 
power, improved performance and 
added economy are offered in all 
the new Hudsons as a result of 
improved carburetion and general 
refinements in the power plants. 
Overdrive is offered on all mod- 
els as an optional extra. 


Complete 1940 Line 


The complete 1940 line com- 
prises the Hudson Six DeLuxe in 
the lowest price field, with 92 
horsepower, mounted on 113-inch 
wheelbase: the new Hudson 
Super-Six and Hudson Eight in 
the low price field with 102 and 
128 horsepower respectively, both 
mounted on 118-inch wheelbase; 
and the Country Club Sedans with 
both six and eight-cylinder mo- 
tors of 102 and 128 horsepower, 
mounted on 125-inch wheelbase. 

Simplification of models, to 
facilitate dealer handling, has 
been achieved by building the 
Hudson Super-Six and Hudson 
Eight identical in all features ex- 
cept power plants and the Coun- 

Club Six and Eight Sedans 
identical except power plants. 


Priced in an even lower bracket 
than the Hudson Six DeLuxe is 
the Hudson Six on _ 113-inch 
wheelbase, made in three-passen- 
ger coupe and two-door and four- 
door sedan models which, in the 
coupe and two-door sedan body 
types, may be optionally equipped 
as utility cars. 

Incorporation of Auto-Poise 
Control into the design of inde- 
pendent front wheel suspension is 
said to result in marked improve- 








“BN @oyentaemcee s) 
General C 
Women’s D 
Women’s C 


Figure at top of column indicates number of new car buyers delivered 
per advertising dollar. 


w survey by True Story Magazine has produced actual evi- 
‘= of the manesine coverage of the homes of purchasers of 
seven makes of 1939 models. Of all leading magazines, True Story 
has the only basically different appeal and thus tends to reach a 
different group of new car buyers. Remember: It takes all kinds 


of folks to make 


a new car market... 


and it takes all kinds of 


ines to reach them! To see how you can get a copy of this 
colanaiae analysis of new car buyers’ reading habits, read “The 


Inquiring Reporter” column on Page 8. 
Source: Fact & Fancy About Magazines Read by New Car Buyers, 1939. 


| 








HUDSON’S NEW ENTRY in the lowest-price field, the new 1940 Six, in which new features, new fabrics and a ney 
style of upholstery are offered in addition to engineering advances in performance, front end spring Suspension, rid. 
ing comfort and roadability said to be new in this price range. This is one of three new Hudson cars to be Presented 


by the company for 1940. 








THIS NEW 1940 HUDSON Eight delivers more than one horsepower for every inch of wheelbase and is said to at- 


tain standards of performance and economy new in the low priced straight eight field. It is one of three new 194 
cars which will be presented by the company for 1940. 





matter of front wheel control. The 
action of Auto-Poise Control in 
applying correctional influences 
directly to the front wheels for 
the first time in independent sus- 
pension, is a basic contribution of 
far-reaching importance, Hudson 
engineers claim. 


Holds Front Wheels 


Auto-Poise Control employs a 
positive, active mechanical force 
which helps hold front wheels on 
their course automatically on 
rough roads, in heavy side winds, 
or even if a tire blows. Consisting 
of a spring steel leverage device 
with the ends angled back to form 
shock cushioned mechanical 
“arms” connected directly to the 
wheels, Auto-Poise Control auto- 
matically resists any force which 
tends to deflect front wheels from 
a straight course. 

The direct application of wheel 
control by Auto-Poise to the in- 
dividual character of wheel ac- 
tion in independent suspension re- 
sults in noticeable sureness of car 
control at the steering wheel in 
addition to providing new safety 
factors in emergencies involving 
steering, according to Hudson en- 
gineers. 

Hudson’s Auto-Poise Controlled 
independent suspension is of the 


| angular set “wishbone” type con- 


sisting of upper arms of forged 
steel, lower arms of heavy, pressed 
channel-shaped steel, coil springs 


| of Silico Manganese steel, and di- 
| rect double-acting, 
| hydraulic shock absorbers, axially 
| mounted within the coil springs 
| This improved vertical shock ab-|& 
sorber mounting is said to pro- | 


low pressure 


vide a simpler and more com-| 


pact design. The 
characteristics of these airplane- 
type shock absorbers permit more 
accurate valving and consequent 
efficient two-way ride control. 
Heavier Than Before 

Brake torque and wheel loads 
(curves, side thrust, etc.) are 
taken by the rugged spindle sup- 
port arms, thence through the 
massive upper and lower control 
arms to the enormous front sus- 
pension frame _ cross 
which is heavier than any pre- 
viously used on any independent- 
ly suspended car. 

The coil Silico Manganese 
springs are free to function as a 
cushioning device. 

Center Point Steering is em- 
ployed in Hudson’s improved 


low pressure | 


member, | ® 





Auto-Poise Controlled front wheel 
suspension. This steering system 
is used on all the new Hudson 
models, even the lowest priced, 
because it is said to provide the 
correct geometric relationship 
through which accurate steering is 
obtained and assures steering sta- 
bility at all speeds and on all 
kinds of road surfaces. The drag 
link, which operates two tie rods 
at the center by means of a lever, 
is of heavier construction than 
previously used, the ball being 
nearly 18 percent larger. 
Springs Are Longer 

The steering gear is mounted 
inside the frame which in addi- 
tion to providing protection re- 
sults in a shorter turning radius. 
Roller-tooth construction has been 
improved to provide greater rig- 
idity and less deflection, reducing 
required steering effort. Steering 
ratios are 18.2 to 1 on the Hudson 
Six, Super-Six and Country Club 
Six, and 18.4 to 1 on the Hudson 
Eight and Country Club Eight. 
The combined changes of gear, 
drag link and steering arms which 
make up the train of steering con- 
trol, provide approximately “one 
ratio faster” steering than pre- 
vious models. 


eight inches longer than last year, 
have a lower ride frequency pro- 
ducing improved riding qualities in 
connection with the independent 
suspension. The front end of the 
spring is rubber-mounted to the 
frame and the rear end is mounted 
with self-adjusting shackles with 
a rubber seal to prevent entrance 
of foreign matter. 

A sturdy lateral rear stabilizer 
bar, to control horizontal move- 
ment of the car body and frame, 
is mounted on one end to the 
frame and the other to the rear 
axle. These points are cushioned 
in rubber. The control of lateral 
or side-to-side movement of the 
car body and frame by the lateral 
stabilizer bar eliminates axle- 
hopping and_ self-perpetuating 
axle vibrations, resulting in im- 
proved steering stability, control 
and riding comfort. 

New luxury of fitment and in- 
terior trim is strongly emphasized 
in all the new Hudson models. 

Central feature of the new In- 
strument panel is an ornamental 
chrome grille which is used t 
conceal the radio speaker. The 
instruments are grouped in 4 
tapered chrome bordered design 
extending nearly the entire width 


The new 60-inch rear springs! (Continued on’ Page 19, Col. 4) _ 


HUDSON’S NEW FRONT suspension with Auto-Poise control. os 
models, Hudson introduces front-wheel suspension with center point Stet 
which has been further improved by the incorporation of Hudson’s pat 





its 194 
On its ot bo 
ted 


: d 
Auto-Poise Control, which engineers claim is a basic contribution to front-e2 


stability, sureness of control and safety. This development, whic 


carries 


through the entire 1940 Hudson line, in combination with new longer Tey 
springing and further refinement in Airfoam cushioning, produces an Coat 


new and luxurious type of ride, engineers assert. The engineer 
with his right hand the center point steering and with his left the 


is indic 
direct com 


nection of the Auto-Poise Control to the front wheels. 
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0 freek’s Output Holds Steady at 22,030 Cars, Trucks 


D 
~~ AN’s Production Estimate a last Wack Passenger Car Registrations 


(U.S. and Canada) Six Months Plus 11 States for July 
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Weeks Ended Aug. 12, Aug. 5 But Stull Tops "38 a Jul 1939 1938 Unit 
Jan.1  Jan.1 B v to July 

Week Same Week Aug. to to anaes ‘Bator rm Date Pos. 1939 Pos. 1938 Pos. Gain 

Ending Weck Ended to Aug.13 Aug.12| DETROIT.—Car and truck pro- |Chevrolet ........ 8,086 1 339,981 1 245,377 1 94,604 

Aug.12 1938" Aug.5* Date  1938*  1939* |duction this week held near last |Ford ....-....--- 7.241 2 260,023 2 209,466 2 50,557 

, MOTORS . £ 12,100 550 440 587,562 890,764 | week’s level and continued to top | Plymouth ........ 4,361 3 202,988 3 139,893 3 ene 
chevrolet? + 12,100 550 440 414,875 581,410 the correspond- |Dodge ........... 2,607 4 111,326 4 55,897 5 = 
Boick ...-+++: + : # + 81,607 119,466| Aytomotive News’ ing period of|Buick ........... 2,253 5 110808 5 82,197 4 38,611 
pontiac ...---- $ t + & 41,945 87,193 Production Estimate 1938 by a good Pontiac be eeeeenes 1,568 6 83,847 6 51,691 6 oe'319 
Oldsmobile + + + + 36,795 81,790 margin. Oldsmobile ...... 1,374 7 75,523 % 48,704 7 oe 

Cad.-LaSalle . + + $ ~ 12,340 20,905 This week’s|Chrysler ......-. 769 10 38,401 8 25,775 9 12,6 
fORD ..----+++> 17,100 4687 16,310 29,980 389,903 610,167 total is esti- Studebaker ...... 1,260 8 36,582 9 17,771 13 18,811 
Ford} ...-+-++ 15,450 468] 14,700 27,050 376,820 535,457 mated at 22.030 |Mercury ......... 913 9 33,221 10 ..... swan 
Mercury ..---- 1,650 eee 1,610 2,930 ...... 59,620 vehicles which | Nash ....-.-..--- 708 11 29,542 11 17,888 12 11,654 
Lin.-Zephyr .. t $ $ + 13,083 15,090 compares with |De Soto ......... 650 13 29,108 12 19,354 11 9,754 
(CHRYSLER .... 1,350 695§ 1,275§ 2,370§ 271,309 497,101 93.251 units last | Hudson ......... 670 12 26,792 13 21,532 10 5,260 
Plymoutht ... < £ + ~ 136,689 248,020 week and 16.- Packard Deeinees 484 14 24,919 14 26,100 8 1,181 
anew | Dodgey ..----- 1,3508 6958 11,2758 2,3708 78,965 167,585 528 cars and Cadillac-LaSalle ‘ 326 15 18,722 15 13,199 14 5,523 
mn, rid. | Chrysler .---- t : $ + 32,310 44,821 trucks in the|Limcoin......... 223 16 10,592 16 9,646 15 946 | 
esented | pe Soto .....- $ £ + * 23,345 36,675 same period Willys-Overland . 81 17 6,104 17 7,060 16 956° 
sIUDEBAKER* . £ 968 1,241 980 22,760 63,171 last year. This Graham ........-. 47 18 2,488 18 2,496 17 8 
Fe £ 791 $ £ 19,275 37,439 gives the first| Hupmobile ...... 17 19 687 19 607 18 80 
{UDSON+ .....- ‘ oes a ‘a ; 500 28,321 34,285 nine working Miscellaneous .... 60 1,146 781 365 
PACKARD ..... ’ 25 2,460 28,760 27,00 » £4o 20h 
MILLYS-OVD; . + $ : 1879 8966 eye 1 ce EE 33,698 1,442,800 995,434 447,366 
hase $+ 170 ‘ 1,849 3,289 units, but the | /0SS:_ “ii 
BANTAM? ..... 80 34 75 140 2,283 2,182 final. days of ; , ee 

HUPMOBILE ... $ + = £ 265 770 the month ore The Ford group total is estimated | centrated on finishing up tools and 
SE seacdeeeee 2,500 1,840 2,550 5,060 107,629 164,824 expected to|2 17,100 cars and trucks, which | dies for 1940 models, which is ex- 
23.000 —___—__ —___ show a sizeable |Contrasts with 16,310 units last es oe = os aa deo 
SOTART . ccsse A 16,528 23,251 41,930 1,467,356 2,339,958 upturn as pro- week and only 468 units in the result only the truck manufactur- 


*Revised. {Includes trucks. {Closed. §Trucks only. {Canadian 


roduction only. duction goes| like period of last year, when only 


into high on|Canadian plants were operating. 








ing division of the corporation 
worked on final assemblies this 


SN ————————————— ae ae Last 1940 models D : i 
, == els. odge truck’s assemblies con-| week. 
July’s New Car Sales Expected Ko Two-thirds of tinued to constitute the entire| With Packard again boosting its 


To Drop 13% Below June 


DETROIT.—New passenger car registration volume in July fell ap- 


Week foes “eae Chrysler group figure being placed | re-entering the picture, inde- 
< were contrib-|2* 1,350 trucks which compares pendent producers boosted output 
moximately 13 percent below June registrations, it is estimated by last uted by Ford, | With 1,275 last week and 695 last| this week despite finishing up of 
RL. Polk & Co., on the basis of early returns from 115 major cities Year the Ford and |e: 1939-model operations at Stude- 
wvering the first 24 days of the month. However, the drop is in keep- Mercury divis-| With General Motors strikers|baker. The miscellaneous group 
ing with the normal seasonal trend. ions of that company showing a | returning to their jobs this week,|accounted for 2,500 cars and 
While the average for the nation generally was down from the June’! slight increase over last week. 'GM’s entire attention was con-’ trucks. 
mark, two sections of the country 


Se i This the current|Chrysler Corp. total, this week’s | 1940-model operations and Hudson 























t yen showed slight "an oe East New Comm r e j R e t ti l t t 

» BSuth Central states (Alabama, : ‘a 1 S fe J | 1939 1938 
¥ Pro- Fxentucky, Mississippi and Ten- € cla r egis ra 10NS, a es or U Y> 7 

a wssee) are up an estimated 4.23 Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York metropolitan area by Sherlock & Arnold. 


vreent; and the West South 





































of the Icentral states (Arkansas, Louisi- ~ 3 - 
to - aa, Oklahoma and Texas) are Plela s 5 s 
cath [oeeted to show a 1.18 percent —_— a| #|3 | & + S| g|¢|3 2 #/ 3 STATES 
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fo New Passenger Car Registrations, 11 States for July, 1939-1938 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York metropolitan area by a & Arnold 










GENERAL MOTORS 





CHRYSLER NON-AFFILIATED 
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150 Who’ll Instruct Others 


F LIN T.—Preliminaries of the 
Buick 1940 program will be 
launched Monday with the con- 
vention here of more than 150 
service men from throughout the 
country for a three-day school at 
the factory. 


Under the supervision of C. W. 
Jacobs, director of parts and serv- 
ice, the zone men and representa- 
tives of General Motors of Can- 
ada, General Motors Export, Fleet 
Sales, Engineering, Central Office 
Sales, General Motors Institute 
and General Exchange Insurance 
Corp., will begin a study of the 
service phases of next year’s pro- 
gram prior to conducting similar 
meetings in 350 points throughout 
the country for the benefit of more 
than 10,000 Buick-trained service 
mechanics. 


Will Outline Plans 


Simultaneously, it was 
announced that the annual press 
preview of Buick’s 1940 cars will 
be held in Flint, Aug. 23, bringing 
more than 300 newspapermen and 
representatives of national maga- 
zines, the trade press and radio 
together here. 


The service session will be 
opened by W. F. Hufstader, gen- 
eral sales manager, who will wel- 
come the visitors and give the 
service field organization an out- 
line of sales plans for next year. 


During the three-day meeting 
the service men will be given full 
opportunity to acquaint them- 
selves with the 1940 service pro- 
gram, with two and one-half days 
of the session devoted entirely to 
the study and discussion of this 
phase. One-half day will be re- 
served for the study of parts, ac- 
cessory and service promotion. 


Other Schools Set 


Instructors during the mechani- 
cal sessions are under the direc- 
tion of H. O. Leuschner, C. D. 
Stowell and B. P. Sparks, Buick 
service engineers. The parts, ac- 
cessory and service promotion dis- 
cussions will be under the super- 
vision of Jacobs. He will be as- 
sisted by H. V. D. Sweet. 

At the conclusion of the service 
school in Flint, the representatives 
of the 25 Buick zones and distrib- 
utorships will conduct 350 schools 
throughout the United States be- 
ginning Sept. 5. Upwards of 10,000 
dealers’ mechanics will attend 
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these meetings, during which a'M. Fleet Sales—F. V. Bott. 


SOUTHERN HOTEL 


; 8 , 
Baltimore's Foremost } 


FAMOUS SOUTHERN BAR 


(Wines and Spirits at Popular Prices) 


PRIVATE DINING ROOMS 
OPEN AIR ROOF GARDEN 


Light and Redwood Streets 
BALTIMORE .. MARYLAND 
A.J.FINK.. Managing Direclor 


course similar to that offered in 
Flint will be conducted. Every 
Buick dealer will have at least 
one representative at the meetings 
and all will be thoroughly schooled 
in new engineering developments 
before the new cars are introduced 
to the public. 


A banquet will be tendered 
members of the service school at 
the Durant Hotel here, Aug. 16. 
In addition to the out-of-town 
guests, more than 100 members of 
the Buick manufacturing and en- 
gineering departments, will be 
present. 


Among those attending the 
schoo] are: 


Buffalo—C. W. Swarts, A. D. Tacey. 
C. W. Cook, N. L. Roth. Cincinnati— 
R. B. Kincaid, A. J. Dinsmore, F. D. 
Jones, N. E. Hoes, F. L. Dallow, Cleve- 
land—L. E. Maynard, F. R. Nettleton, 
E. G. Davis. F. C. Wittick. Detroit—E. 
J. Krause, Jno. Horbush, B. F. Poffen- 
berger, L. W. Miller, W. J. Murphey. 
Flint Retail—D. DeForest, D. Spafford, 
H. S. Carter. 


New York—L. A. Downing, R. E. 
Charles, S. F. Dean, T. F. Sweeney, C. 
G. Tedder, T. J. Leary, Weldon Young. 
Philadelphia—E. McAllen, N. Heilner. 
G. Bour, J. M. Flatley. Pittsburgh— 
W. F. Ostendorf, D. D. Maun, J. E. 
Webber, C. C. Bradshaw. Washington 
—F. E. Bowles, J. F. Vance, E. L. Bal- 
lagh, J. R. 
Acker, C. 
M. L. 
Wolfe, 
horn. 


Kansas City—R. W. Hein, J. D. Har- 
rison, F. J. Fiala, J. J. McCarthy, H. 
N. Mann, E. S. King, J. W. Holmac. 
Minneapolis—Lee Cain, R. G. Beck- 
with, C. B. Myhre, Ross Joseph, How- 
ard Selzer. St. Louis—Geo. H. Ruhe, 
F. E. Seibert, S. E. Aldridge, A. W. 
Fager, A. L. Bening. Dallas—C. F. 
Hamilton, O. L. Daniels, J. C. Elliott, 
R. M. Peyton, A. O. Biesel, A. C. 
Crider, R. B. Cayce. 


El Paso—W. B. Adams, E. E. Cris- 
well, J. L. Moore. Memphis—C. C. 
Darby, C. N. Marshall, H. C. Doan, L. 
I. Tucker. Boston—F. E. H. Johnson. 
W. M. Bennett, J. I. Gruss, Frank 


Anderson. Chicago—E. C. 
E. Jaeger, C. T. Jefferson, 
Koenig, Frank Wiesner, G. R. 
Cc. L. Lindstrom, E. J. Mehl- 


Marshall, H. Rudman, T. J. Burke, E | 


F. Read, H. C. Zimmerman. Saginaw— 
Geo. Wadley, Oren Leidlein, Stuart 
Pfaff. San Francisco—R. C. 
V. Cummings. 


Los Angeles—Ray Greene, A. E. Pat 


terson, Clyde Girard, Phil Loos. Seattl« | 
—J. W. Teal, Ralph Wolever. Spokane | 


—Otto Pauly. Tacoma—R. L. Renwick 
Boise—H. R. Forstner, R. D. Dodge 
Atlanta—W. M. Reed, R. B. Deal, J. B. 
Crouch, D. W. Smith, D. G. Stebbins 
V. C. Jobson. Portland—-Lee Franklin. 
Merle Hall. 


G. M. of Canada—N. C. Millman, J. 
E. B. Shortt, Geo. Durno, F. R. Ste- 


phens. General Motors Overseas—H. A. | 


Gundelach, R. J. Adams, F. 


Zeller, G. 
G. H. Kublin, H. 


A. von Schon, 


tors Institute—W. W. Squires, M. L 


Gilbert. G. E. I. C.—R. L. Paulson. 
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UNUSUAL SAMPLE ROOMS 
DINING ROOMS 


(Table d’Hote and a la Carte Service) 
CAFETERIA 
GARAGE SERVICE 


ally located.. 


Located in the center of the wholesale and \ 


retail districts, theatres and other amusements 


b 


Douglas, | 


J. | 
Stevenson, W. R. Hamer. General Mo- | 


G. | 





Sales Through Sewwice 
Buick Launches Service School for 1940 Models 


Three-Day Session to Train | 
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SIGNIFICANCE OF the development of the superfinishing process may be 
partly seen in the interest it has received from members of university and 
technical school engineering faculties. Pictured at a superfinish meeting ad- 
dressed last week in Los Angeles by Robert T. Keller, of Chrysler division 
production research department, left to right, are G. Verne Orr, vice-president 
of Chrysler Motors of California, Keller, and R. L. Daugherty, professor of 
mechanical engineering at the California Institute of Technology. Daugherty 
is examining the comparascope which compares the almost perfect bearing 


BOSTON. — Progress in petro- 
leum research will be reported to 
the Petroleum division of the 
American Chemical Society at the 





will be presented by chemists 
from the laboratories of the in- 
dustries and of technical schools. 
Speakers will include: 
Wendell P. Hawthorne and H. L. 
Bedell of Socony-Vacuum Oil Co., 
White Eagle division; L. M. Hen- 


NAPA to Double 
T 
Number of Its 
cs * 

Region Meetings 
CHICAGO. — Announcement is 
made by Henry Lansdale, general 
manager of the National Automo- 
tive Parts Assn., that the associa- 
'tion will hold 21 regional con- 
| ferences early in 1940 for its job- 
bers and members of their or- 


| ganizations. This is double the 
| number of similar NAPA meetings 








| of previous years. 

Conferences will be at the fol- 
lowing points: 

Feb. 19, Minneapolis; Feb. 23, 
| Portland; Feb. 26, San Francisco; 
Feb. 28, Los Angeles; Mar. 4, Den- 
ver; Mar. 7, Dallas; Mar. 9, Kan- 
| sas City; Mar. 11, St. Louis; Mar. 
12, Memphis; Mar. 14, Indian- 
apolis; Mar. 15, Chicago. 
| Mar. 18, Detroit; Mar. 20, Co- 
| lumbus; Mar. 21, Pittsburgh; Mar. 
|22, Buffalo; Mar. 25, Boston; Mar. 
| 26, New York; Mar. 28, Phila- 
delphia; Mar. 29, Richmond; Apr. 
| 1, Atlanta; Apr. 3, Jacksonville. 
| Each will be a one-day meeting, 
| from 9:00 a.m. to 9:30 p.m. All in 
| attendance will be the guests of 
| the NAPA warehouses and manu- 
| facturers at luncheon and dinner. 
| The morning and evening sessions 
| will consist of a dramatized stage 
| presentation built around the ac- 
| tivities and problems of the parts 
|jobbing business. The morning 
section will deal with matters of 
management and_ “service. The 
evening section is being designed 
especially for jobber salesmen and 
countermen and will be devoted to 
sales procedures and ideas. 








Fatalities I ip Slightly 


WASHINGTON.—Motor vehicle fatal- 
‘ties in 143 major cities during the first 
30 weeks of 1939 totaled 4.029 compared 
with 4,445 for 1938, a decrease of 9 
percent, according to the U. S. bureau 
of the census. Deaths caused by motor 
vehicles in the 143 cities during the 
week ending July 29, totaled 143, or six 
more than in the corresponding week 
of last year. 


society’s 98th meeting, which is to | 
be held here Sept. 11-15. Papers | 


surface of a superfinished part with that of a part finished by previous method. 


Petroleum Industry Leaders 
Talk on Research Progress 


W. Ayers jr., of Pure Oil Co.; 
Ralph W. Hufferd and Harold A. 
Krantz, of Kendall Refining Co.: 
S. S. Kurtz jr. and M. R. Lipkin, 
of Sun Oil Co.; Mildred M. Hicks- 
Bruun, Johannes H. Bruun, W. B. 
Mason Faulconer, Gilbert E. Go- 
heen and Roy W. Harkness, of 
Sun Oil Co., experimental division. 


Also Edward Field, Fred H. 
Dempster and George E. Tilson, of 


. Standard Oil Co. of California; J. 
|R. M. Klotz and Edwin R. Litt- 


derson, M. B. Agruss and George | 


man, ot Stanco Inc.; A. W. Bur- 


i|well and J. A. Camelford, Alox 


| Corp.; A. V. Grosse and Julian M. 


_ Universal Oil Products 
0. 

Dr. George Calingaert, director 
of chemical research of the Ethyl 
Gasoline Corp. research laborator- 
ies, will address a joint session of 
the divisions of petroleum, physi- 
cal and inorganic, and organic 
chemistry, Sept. 11, on “The Ran- 
dom Intermolecular Exchange of 
Organic Radicals.” 

Dr. Vlaaimir N. Ipatieff and 
Raymond E. Schaad, of Universal 
Oil Products Co., will read a 
paper on “Catalytic Hydration of 
Acetylene and Some Alkyl-Acet- 
ylenes” before the Organic di- 
vision, while Dr. Gustav Egloff, 


Jack Sherman and R. B. Dull, ot | 


the same company, will report on 
“Boiling Point Relationships 
among the Paraffin, Olefin and 
Acetyiene Hydrocarbons” 
the Physical Chemistry Section. 
The Petroleum division, it is 
announced by the division’s sec- 
retary, Dr. Cary R. Wagner, of 
Pure Oil Co., has planned a sym- 
posium on plastics and resins from 
hydrocarbons in co-operation with 
the society’s rubber division and 
paint and varnish division. 
“Production of Petroleum Res- 
ins” will be the theme of a paper 
by S. C. Fulton and A. H. Glea- 


-: 


son, of Standard Oil Develop- 
ment Co. 
Others who will address the 


symposium are S. D. Douglas, of 
Carbide and Carbon Chemicals 
Corp.; R. M. Thomas, J. C. Zim- 
mer, L. B. Turner, R. Rosen and 
Per K. Frolich, of Standard Oil 
Development Co.; Donald F. 
Fraser, of E. I. du Pont de Ne- 
mours and Co.; N. D. Scott and 
J. F. Walker of the du Pont com- 
pany; Archie J. Weith, Victor H. 
Turkington and Ivey Allen jr., of 
Bakelite Corp. 

The division of rubber chem- 
istry, of which G. K. Hinshaw, of 
Goodyear Tire ard Rubber Co. is 
chairman, will sponsor a sympo- 
sium on the vulcanization of rub- 
ber. 


| 
| 





| 
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Accessory Show| 44 
0 














CHICAGO.—With the Manage. | ee? 
ment expressing satisfaction over} In 
attendance and exhibitors Over the | ePoF 
buying interest in evidence, tp, it > 
sixth Independent Automotive Ay. | fait!) 
cessory exposition, under AUspice; | DeeD 
of the Automobile Accessorie, | sock 
Exposition, wound up its foy,, | suml 
day run Thursday at Navy Pier, |new 

The switch in location to Nay | 
Pier, afforded more exhibjtis |" 
space, attracted a record list «| 
firms, numbering 242. They showe |" 
everything of interest to accessory _ 
jobbers and dealers, _ includin; - 
sporting goods. * | Ham 

A highlight of the expositin| 5” 
was a setup of two complete store with 
interiors, fully stocked, one {y ool 
establishments manned by four »- a 
five employes, and other {| rent 
stores presided over by one maz] stock 
The show attracted, for the mos high. 
part, representatives of char] Re 
stores, mail order houses, ani} as fo 
dealers in the “independent” cat. 
sory. Mis: 

Exhibitors agreed that the ¢. Cle 
position gave them an opportuni cars 
to mingle with their custome shi 
who during the year are contacte' dem: 
largely by mail or field repre I price 
sentatives rather than by compar§ mark 
executives. in h 

R. Garland Ames, show mar. tions 
ager, estimated that sales creat] 
through the exposition would ¢ Neb 
well over the $5,000,000 mark, axf Wi 
placed the attendance figure «] dry, 
6,500. sub-1 

in be 
Hudson, Stewart-Warner oon 
Renew Radio Contrai| Us 

CHICAGO.—Renewal of a sp sigh 
cia] radio manufacturing contra} new 
between the Hudson Motor (i 
and the Stewart-Warner Con] 4él 
was announced last week by L.l 
Kelsey, general sales manag _ 
radio division of the Stewar-§ °@ 
Warner Corp. se 

The new contract calls for t oa 
manufacture of two special tJ ¢, 
automobile radios of six and sett f keen 
tubes, equipped with separ exce 
speakers, and featuring automi 
tuning. They will be _ option Wy 
equipment for the 1940 Hud} > 
automobiles, Kelsey stated. tion 

— have 

ever 

lem 

3214 for ; 

hin beco 

ter. 

a ne 

seve: 

PRECISION: 
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CASTINGS OF NICKEL JRO!) © 

A line of compact, precision-bv t 

geared head motors for drivil: 

production equipment such # | tak 

grinders, buffers, drilling and i] | Ca 

ternal grinding heads is introduc: the 
by the Portman Machine Co., \* 

York. These rigidly-built mot") | Ju 

provide direct power drive * Jul 

high performance under hea\* = 

duty operating conditions. All “ o 

parts of this self-contained mo” se 

unit, and the abrasive cut-off = i 

chines also made by this compé" Ja 

are made from an alloy cast Fe 

containing 2% Nickel. Castings * M: 

made by a special cement mo p 

process producing fine dense &* - 

structure with excellent mach! Tu 

ability and &) | yo 

strength. lu 

THE || 3s 

Ju 

INTERNATION Ju 

NICKEL COMPP) | 


INC. New Yoru tt 





vn 


) — fF 
~ | Cleanup 

as Conditions 

iF Satistactory 





IT.—Generaily satisfac- 
ae conditions are re- 
ed from the retail field this 
Mek with stocks of both new and 

C@ | ysed cars low and sales rate good 
or both types. In some sections, 
at iamely in Nebraska and Wyoming, 
wontinuation of dry weather has 
h ; tad an adverse effect on sales due 
OV i a poorer crop outlook than had 
vanage. | been anticipated. 
n = In Nebraska, according to the 
me port, new car sales have been 
ce = Lit but used car sales are holding 
ive ic wirly firm. As a result there has 
usa. | been some reduction in used car 
ie jocks due to the falling off of the 
i umber of cars taken in against 
Pg new cars. In Wyoming the situa- 
ier, ion has been somewhat reversed 
D Navy with cleanup of new cars proceed- 
hibition ing well but used cars showing 
list of] sme tendency to back up in in- 
showed | ventory. 
Cessory | In Missouri, Georgia and New 
Cluding Hampshire, however, the situation 
is quite favorable although profits 
0sition | are reported not commensurate 
le stor | with the volume of sales being 
ne for} made. This is attributed to wild 
four o: | trading in an effort to reduce cur- 
er fo] nt stocks of new and used cars. 
@ man. | Stocks on the other hand are not 
€ mos} high. 
chair} Reports received this week are 
S, ani fi as follows: 
Y” cate. 
Missouri 
he ex-f Cleanup of both new and used 
rtunit | ars is proceeding in an orderly 
stomesf fashion. There has been a good 
ntactef mand for new cars at cleanup 
repr-§ prices and a fairly active used car 
ympatii market. Used car stocks are well 
in hand and with a few excep- 
tions, new car stocks are low. 







y Mat: 

create 

wuld ¢§ Nebraska 

rk, aif With the summer very hot and 

‘ure af dry, the consequence is a very 

sub-normal business at this time 

in both new and used cars. High 

priced used cars are particularly 

ner | hard to move. 

ntraci| Used car stocks on the whole 
hve probably been reduced 

a sit} slightly because of the scarcity of 

ontrac. | new car sales. 

or Cp 

Con. Atlanta 


) » 
anage Used car stocks up but not 
Lowa alarmingly so. Turnover continues 
good. New car sales have held up 
for t exceptionally well in view of new 
I a model period being just ahead. 
A 7 Cross-selling competition is very 
i sete keen and profitable deals are the 
ae exception. 

du. 


ption: Wyoming 

Huds: Throughout nearly every por- 
ton of Wyoming, new car sales 
have held up well, but in nearly 
tvery section the used car prob- 
lem is more acute than it has been 

yA for a long time and used cars are 
becoming slower rather than bet- 

was} ‘er. Most dealers have not made 
anormal profit on new cars a3 
several were overstocked and were 
ertrading on used stuff, which 
indicates a heavy used car loss 

Rol during the remainder of the year. 
=== EES EE EERERREEEEeSNeENeEEENeEEEEEENEEReENNENeED 


-wi'|| Used Car Index 
jrivis The average used car prices, 
ch & taken from the weekly Used 
nd i] | Car Selling Prices chart, shows 
oducts} | the following: 


., Nei High Low 
moto] | June Average ...... 527 478 
ve {'} | July Average ...... 525 469 
nea} | Aug. Average ...... 528 449 
ll ca] | Sept. Average ...... 515 441 
mot} | Oct. Average...... 492 425 
ff me Nov. Average ...... 481 412 
npat'} | Dee. Average ...... 462 399 


st in'] | Jan. Average (’39) .*585 *512 
gs@"| | Feb. Average (°39) . 578 519 
-mo’| | Mar. Average (°39) _ 573 508 
gra] | April Average (°29). 567 504 
achi| | May Average ('29) . 576 514 
gre] | June Average (°39). 575 509 





July 1, 1939........ 571 505 

July 8, 1939........ 567 472 

July 15, 1939....... 564 462 

onl July 22, 1939....... 546 450 

July 29,1939....... 554 462 

gpa *Offering of higher - priced 

ut 1938 models lifts national aver- 
rk, age, 


ee 
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——$_ 
Actual top and bottom prices on 1936, 1937 N. Orl’'ns Times-Picayune, States; St. Louis 


and 1938 Used cars, as advertised in local s a Star-Times, Globe-Democrat; Col. Dispatch; 
mewepapers of cerrent week. SEDAN prices Used Car Selling Prices sire ona Raoagy tn gy Show ag 9 
Sunday Mirror; Phila, Inquirer. Eve. Bulletin; (As Advertised, July 29, 1939) ne 
ee 

MAKE Boston N.Y. Phila. N. Orl’ns St. Louis Col’/mbus Detroit Ind’p’Is Chicago Min’p’ls. Denver Los Ang. Seattle Nat. Av. 

Buick “40” °884199-610,195-695 145-595 895-845|695- _|195-775,145-670, - 195-595, _- _845-785/895-665, - (812-699 
32 [625-595 565-395, 595-495,535-450 595-545,629-579/499-449 595- _ |625-395/645-550/675-495/725-510,695- 617-504 

°36520-325/395- _|435-375,425- _ 385-375/495-389 395-300 395- 425-375 475-365/494-365 585-415 625-495 478-381 






















Buick “50-60” "384795- | - =| - «825-725, - |S 744-685, = | |e B75 ——(945-795895- (856-750 
"371625- |595- |635-595/695-645|545-  |645-625/497- - |645- | - (|695- (|695- | - (668-589 
36) - =| - | - (495-425) - (|475- (|390- - - | = | = [595- | =  |522-407 
Chevrolet Master "38 §535-495|508-395/595-475,  - (537-450 525-495/535-369 |545-475/465-455, - |525-465575-495, - = |544-457 
37 [435-360/435-295,435-325, -  |495-385/495-389)/445-299 465-385/445-345449-395/545-400 545-365)/545-435/478-364 
36 §375-295,295-195/325-245,  -  |375-295|375-325|295-247 |360-295|345-275|439-285|395-255|475-280/475-395|377-282 








Chevrolet Master Deluxe __'38 ]595-495|535- __|575-465|675-625|550-465|595-475 499-465 |540-525/495-445|595-529|675-495|715-590/665- 597-509 
37 [417- _400-355/425-335,495-435|395- _|450-375|425-342 |475-460 395-335/495-449|485-445|594-395|595-495/471-401 














°36|295- __|345-319,325-265|399-325|345-295/385-345\295-285 | - _|345-295,399-345|375- _|425-345|469- 373-311 
Chrysler Six *$8]695-685,  - |675-500\750-695, - | - | = - |495-  |697- |650- (595- | - (693-594 
°37 [575-515 |465-395,575-425,575- | - _|595-475|495-425 525- __ |475-395|595-545,595-425,595- | - — 552-470 
*361689- _|395-265,375-365,475- |425-395|375- 327-279 |375- —|345-333, - |445- (425-395) - —— 432-358 
Chrysler Eight 38] - (899-685, - (795-775, - | - | - | - (645- | - | - (675- |  - (790-702 
37] __- _(699-450|525-495725-675, - | - | - | - | -  547-527|595-__|795-495| _- _—|658-539 































"$61395-_ | - | - (545-495 - |345- - (405- | - -  |675- _|571-411 

De Soto | - \675-  |685- _|765-589|595- _645-625/665-535|647-495| -  |794-645/650- (691-587 
37 [515- 599- _|645-395/589-550|545-395 |545-435|425-310 |495-395/475-425/499-425|575-545/594-525|745- [557-459 

395- |435- (425- _(395- _|495-345/375-295 |375-345|395-375/449-365, - | -  |565-537/439-381 










Dodge *381645- 465- _|595-495|795-725 625-950645- _|545-465 |725-495|665-939/579- _|595- _ |665-595|795-660|670-550 
"37 [615-400|395- __|475-350 629-575 449-429 495-469|445-395 |545-425 465-375|545-465|575-465|595-490/675-578|542-447 
*36 1395-285 /365-  /395-425|495-425 395-349 |395-289| 345-245 375-295) 345-295/425-275|475-385|494-375|522-485/421-337 

















Ford Standard "38 |565-395495- | -  450- | - 405- _| - _(475-400/445- 949-457|500- (579-495, |535-451 
$7 J395-2951265- |385- _425-399|325- _|389-365|325-315|395-295/355- _|425-325| - _|625-340|485- (428-328 
36) - ~ | - (445-375, - (345- ~|  - - - | - | - | - (448- (445-360 
Ford Deluxe 38 (595-545 /525-435 525-475|650-579495- __|595-545|535-450 |495- _|495-425|659-475|625-595 1685-530, - (559-504 
37 [425-325/295- 399-300 519-475|375-345|425-395 395-269|  - |345-325|399-345/495-369|525-375|  -  |430-347 
36 1335-255| -  275-235/389-3451365-225, - (250-195 |325-295|295-245|348-289/395- _ |424-295|425-375|347-275 
Graham ee Fe le Se | he hl ee ee 
371 - —|865- | - | -  (|395- (425-395, - (475- |469- | - | - | - (456-385 
361 - : - | - |845- | - (295-235, - |325- | - | - (445-245, - (361-268 
Hudson Six 38] - 405- |500-445, - | - | - (945-499, - (585- | = |598-595|  - (569-500 
37) -  |385- (495-395, - (495- | - : - | -  |529- - _|440- _ |635-549|538-442 















"36 375-245) (448- 397-325 





















Hudson Eight 38 - | - 725- (595- = | © | & = - | - _ i | 762-595 
871595- | - |550- | - | - (a%5- | - | - (545- | - (575- | - | - _ (585-523 

"$61365-_ | -  |450- (450-395, - |375- | - | - -__|431-377 

Hudson Terraplane — . | + wn hf leh le Tl 495- | -  (545- (695-595, - (575-495 
"871/455-3795, - | - | - | -  (466-429/425-313| - |465-375/468-375/495- |495- —_—«|595-450/483-386 
325-295|385-2691395-325|385-299|465-299/357-294 


'345-299 295-289 





\795-  |1045- | - (945-833 
745-695,195-625|  - (695-608 
(595-495, - |645- |505-425 
- (895-765, - | - | - | - (911-885, - (889-780 
'595-  (695-5501795-525/769-565|769-  |700-557 
'495-350/475- | - | - | - (459-376 



































795-| - | - (795-670 

- |425- |650-595| - (515-432 

- (395-295) - | - (378-277 

Nash | - |990- | - (795-775) - | - | - - | - | - (945- | - (870-603 


| 
*37)495-485,  - (495-445, - | - |575-429435- | - (475-395, - |695- |745-395|/625- —|586-430 
: [ 1325- | -  (|280- (295-325-265). - |  -  (395-295| - (352-270 
695-685 |745-615645-575|625- _|745-565|745-645, - |702-586 
"37 [595-445 435-395/575-395|645-575|595-339|565-545/479-365 545- _|525-450)/585-495/645-465/645-469|650- — |579-457 
°36 [450-295 345-245|395- 395-375, 430-339 |469-290/365-272 425-375 395-2951395-359|395-365|545-369|575-465/429-337 
























Olds Eight \795- |[575- | - (|720- | +- #+| #«+- (795-725) - (737-664 
: *37(565-475 -  |545- (695-625, -  |545- | - | - +~| +~- ~~ +4| - '545-5351595-495|  - (600-536 

| - (475-4255 - | - | - | - | = {442-373 
Packard 120 38) - | +-  (%95- (749-489 - | - (845-645, -  |145-  |895-695| - | - | - (821-644 


'595-450/495- - |545- | - (695- (775-565; - (632-503 








'465-395/445-280/397-  |425- | - | +~- +(895-  (|375- |545-495|595-475/475- |492-401 

Plymouth "38 [595-495 515-395,545-395  -  (545-475/495- 495-375 /545-535/495-395/525-395| - | - (|S%5- (537-439 
"37 J475-395'365-295|475-375|  - 495-395/525-395/435-255 465-400/445-3751479-4691550-445|  - |525- (476-380 

36 [367-240'267-235'350-245, - |375-245/375-349|365-200 |365-325/345-275)345-298|395-3451445-  |485-395|373-287 

Plymouth Deluxe -___ |550-485/565-367) = —|579-565/565-399,  - —|575-395/595-5451575- 695-510, - (588-481 
"37 [425-395 465-335 450-365 460-389/395-365 469-395|399-299 450-395 |385-375|489-4271475-465|594-410|595-500/465-393 

"36 1379-335 345- — |350-255/349-229|325-295|385-269/229- |  -  (345-295|/425-259|375-3291485-295|  -  |376-279 








'686-535 
















Pontiac Eight [489-450 —s - 675- | - - | - | = | = | — (664-062 
37§495-485' - | - (450-395:545- (525-495 - | - =| +- +| +~- +~«| ~ + + (595-445) - (522-455 
36] —- - | - (349-295) - (395- | - - | « | « | «o@ | «» | « 




















Studebaker Dictator "eeyeos- =| - = =[585- | - | - | + (675- 595- (650- - | = (673-595 
°37 [550-500 395-350 445-385|575-525425- 595-535 - 475-  425-415535- (495- (565- |665-625'528-473 





235- |365-325385-345 - | -  345- 






|= 1495-465|595-4751437-365 






'385- 


























Studebaker President 38] - 699-595- _745-695 St ae Se. ee 
°$74675- -_|  - (625-575) - ~=595- |; - - | - | =  (|535- | = (650-568 
364495- | - '450- (475-450 - . . ° - | - | - 1595-365! - (522-422 
°38)395-365 295- | - = 385-345 - ~=—Ss«(375- + +4339-325.=«=- #«4+445- =! ~«2- + #+'550- | - - (423-341 
'374345- 275-215 265- 325-295 295-250 325- | - 995-275 295-245 375-265 325-275/329-2201345-295'320-260 





*36]195- - | = (295-245) ° : ; -  269- 


-_|125- '225- (256-188 





National Average, All Makes, July 29—$554-$462 
National Average, All Makes, July 22—$546-$450 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled ex- 

clusively by Automotive News as a copyrighted feature. This is the first time anywhere that bona fide top and bottom 

prices have been compiled from published figures to establish the trend of the market and the resulting national index. 
Where no prices are quoted, no car of make and model was offered during the period covered. 
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New Passenger Car Registrations, Six Months Total, 1939-1938 


lock & Arnold 
Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sher 


NON-AFFILIATED —— 
CHRYSLER GENERAL MOTORS FORD 
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5449/39 
174) 128) 135] 67 lj = 15449/ Alaban, 
134] 3673] 80! 323| 4076 8] 315 | 67| 130/ 52) 75 6} 8853)'38 
083| 1854) 3401] 805) 33) 5244, 65| 492) 495] 7 i = 
ee eH joo| 709] ‘4941 1006) 17 500} 35] 3119] 40 293] 328) 4315] 2244) 43 | 22a —— 21 s986rse am 
29] 86| 325) 485| 1025] 251/ 16] 1091; 44) 202) 124) 1728) 629) 42 * - = s| 67) 97) 491 33 71 3138)'38 
Arizona z 4 as| 211| 375] 752] 253) 21) 864; 20) 122] 102] 1382) 616) 49 5 joa) 83) 7 5] 1027239 Arkang, 
43| 396] 449| 4617] 3025} 67| 212| 3304 1; 96 | 58} 8} 36] 8 2] 6456/38 
ansas 39] +180| 78| 692| 1021! 1971[ 519] 19] 3191! 5] 267| 2995) 1768) 40 1808 2) 57 
Ark 38] 118] 76] 394) 799] 1387] 298] 19] 2207} 19] 18 5) Bao) aax2] ea) Tu00] aan] s0cs] noes) 52 90120139 Calton, 
*39] 3337| 2707| 7911| 10555| 24560] 7040] 711] 18580) 963] 5189] S942] fa 13182) 1112 _ a SS 53| 952| 1957| 1996] 909] 155) i 
California 3a 2127| 2320] 4402! 8580| 17429] 5906] 609| 15106] 579] 3894/ | ee oe 3) 12674939 Caan, 
42| 216) 1031| 1330| 2919] 937) 44] 3339] 92] 612] 458| 5482] 2600 3 _ a = ari | . 203) 182) 1231 55 3] 8564)’38 
Colorado Sa 216 167| 433| 965] 1781] 730] 42] 2286; 46] 450] 339] 3893 1907] 10 soi] eo) gee) 1a) 385) a8) | 1 zs16/39 meron 
t 39] (476| 526| 1456| 3427| 5885] 1996| 182} 3924| 238 1209 1574 oan 2666) 157 “ 32et| ge eel aia! 602] 264] 46] 14) 
Connecticu Sal 315] 353) 722] 2101) 3491] 1482] 146) 2265) 151) 7 ae 7 a Sas Sa 
! 39] 372 +394) +2203] +522] 30) 66) 618 | 52 20) 123/27 : 31 28327°38 
90] 66) 223 gas) 844] 377) 27| 994! = § oa | 508 1) 36! 
Delaware 3a 52 ‘2 98| 326, 518] 328] 25| 786;  28| 210 a al al i a ee ame 
966] 835] 8624] 4590, 379] 686) 5655] 45) 596 | a| 433} 158| 2241 90) 1341738 
39] 544| 310| 1596] 3337] 5787] 1713| 203| 4596) 311] nm baie 3 a 4i| 423 gi 22 
Florida 251; 158] 593| 1789] 2791{ 1089] 144) 2751| 158] 569) : ——— aa a” a 2isa3r30 aaa 
392|  263| 1635] 3042 a 1486) 92| 6412| 218/168 877 — 6102, 179 oat} yore a 2 10) 252} 418| 260| 95] 20) 14815I°'38 
— Ba 2ti| ies| “e73| ieod| 2854) 1150/ 86 Se1s| tos| ‘vol So 1306] 7] 176 | 99] 53] 2a} 31] Bt S239 Tah 
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schemes to beat a competitor mis-|of freedom comes it will impose 





By 
C. Callahan 





wise with that $32 kicker you’re 


holding you could get yourself | fires and kicks them in the pants? 


some business.” 
* * ot 


The result was that the gloom 


joicing to a lot of dealers in Ohio 


HIS week I had the pleasure of trol the industry in event of the|in Mudville would seem like re- 
Lessing with and speaking to| failure of present negotiations. 


ers of the Automobile Trade 
Assn. of Maryland at the summer 
sag held at the Bedford 
Springs Hotel, Bedford Springs, 
4 The turnout at the meeting 
was not large but its spirit was 
ere, which is proof that you 
don’t have to be big to be good. 
one of the outstanding develop- 
ments at the meeting was the con- 
gdence expressed on all sides that 
factory-dealer sales agreements in 
1940 will be much more liberal— 
icularly in regard to cancella- 
tion clauses—than they have been 
in the past. 
There are many factors which 
int to the possibility of such a 
rediction at this time. First there 
are the meetings which have been 
in progress between the_execu- 
tive committee of the National 
Automobile Dealers Assn. and in- 
dividual manufacturers. The first 
meeting in this series was held a 
few weeks ago between Alfred P. 
Sloan jr.. chairman of General 
Motors, and the NADA commit- 
te, A second meeting has been 
gheduled for Aug. 28 with rep- 
resentatives of the Chrysler Corp. 
es ¢ 8 


Now the basis for these gath- 
erings and talks was a quiet but 
determined resolution drawn up 
at the annual meeting of NADA 
at San Francisco last April. This 
empowered the executive com- 
mittee to meet with manufac- 
turers to discuss sales agree- 
ment changes and, if failing to 
make progress in this way, the 
executive committee was then 
instructed to take immediate 
steps aimed at federal legisla- 
tion which would bring about 
the reforms desired. Backed by 
some of the criticisms made in 
the recent Federal Trade Com- 
mission report, this threat or 
should we say this expression of 
a determination to act after a 
given period, was of more than 
passing significance. 

* * + 


An Admission? 


N top of this action by the 
dealer association came—like 
abolt from the blue—the Colorado 
chain store tax decision. This de- 
cision, while not strictly automo- 
tive in a sense, carries with it the 
implication that any company 
operating in Colorado through out- 
lets over which it exercises a cer- 
tain degree of control, is declared 
achain and subject to the tax. Of 
course, there is still the question 
of whether the contracts between 
automobile factories and automo- 
bile dealers provide the factories 
sufficient control, in the opinion 
of the courts, to place them in the 
same category with the company 
in the original case upon which 
the now famous decision was 
teached. There is good likelihood 
that present contracts would fall 
in that category. 
If this is true, then factories 
ould hold their present contracts 
and pay the tax or revise contracts 
’ eliminate that control and 
avoid the tax. A third move would 
be to appeal through the United 
tates supreme court on the 
ground of the Colorado law re- 
stricting interstate commerce. To 
do this, however, would require 
a1 admission on the part of the 
industry that the sale of automo- 
les is interstate commerce, and 
ere is no telling where this 
Would lead to in view of the ex- 
Dressed determination of NADA 
fo seek federal legislation to con- 





Sales 
Engineer 


Well established company sup- 


Plying trimming details to auto- 
Mobile manufacturers has open- 
ing for thoroughly experienced 
Sales Engineer. Address Box 
200, Automotive News, 2751 
E. Jefferson, Detroit, Michigan. 
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OW as I understand the 

situation, from what deal- 
ers tell me, the chief source of 
many abuses in the industry is 
the stipulation in present con- 
contracts that they can be can- 
celled upon 90 days’ notice 
with or without cause. This 
means flatly then that no dealer 
in this industry today can give 
assurance that he will be in 
business 90 days from now— 
unless it pleases his factory to 
have him remain in business. 
Actually, of course, this future 
is not so dark as the specific 
wording of the contracts would 
indicate that it could be. Deal- 
ers do not grow on bushes. The 
cost of replacing a dealership 
today has become almost pro- 
hibitive. There are plenty of 
territories going begging. 

For this reason factories will 
not cancel dealers for mere 
whimsy. And even beyond that 
the much too prevalent thought 
that factories are so completely 
mercenary is based to a great 
extent upon fiction. This 90-day 
clause has, according to what 
dealers have told me, created 
a splendid opportunity for pres- 
sure, real or imagined, which 
has done much to upset the 


market, 
* od ~ 


Taking Advantage 

AKE for instance, the phe- 

nomena of packing. Nobody 
knows why it is called packing, 
but they all know how it is done. 
Now, I never could bring myself 
to believe that this very erudite 
method of increasing volume 
without increasing dealer profits 
originated with dealers. Briefly 
the plan is this: a dealer adds $50 
to the established price of the 
new car, then offers the buyer 
$50 more for the used car. The 
buyers’ actual outlay is no 
greater than it would have been 
before and the dealer’s profit 
margin is no wider. But the fac- 
tory represented by that dealer 
possibly sold a car that might 
have been sold by a competitor if 
the buyer had not thought that he 
9 getting $50 that he did not 
get. 

A recent survey taken by a 
manufacturer, which one dealer 
told me about, revealed that out 
of 10,000 buyers of that manu- 
facturer’s product, 92 percent did 
not know the delivered price of 
the car bought—they did know 
how much they were allowed for 
their old car and what their 
monthly payments were. In a 
market like this, packing is an 
easy matter—but it is taking an 
unfair advantage of the confidence 
a buyer places in us and in the 
long run will kill that confidence 
if the practice is not stopped. 

Factory men have told me that 
packing has been a development 
among dealers. I have my doubts 
that this is entirely true. Per- 
haps some dealer did think up 
the idea himself and use it locally. 
But I don’t think there is a dealer 
anywhere in the United States so 
outstanding or so closely watched 
by other dealers that this prac- 
tice just grew by itself. I think 
it had national sponsorship. 

And again to fall back on what 
a dealer told me recently, I dis- 
cussed this subject with a dealer 
in Ohio. He said that early this 
spring representatives of his fac- 
tory called them together and an- 


nounced that the factory would | 


stand for a pack of $32 per car. | 
This pack the dealers understood 
they were to retain. There was | 
more joy in Ohio than there was 
gloom in Mudville when the) 
mighty Casey struck out. A few 





weeks later, however, factory rep- | 
resentatives came around again. | 
This time not in open meeting but 
by individual calls on dealers. The 
story this time was: 
* * a 
“Your volume is not up where 
it should be. Your competitors | 
in price and weight class are | 
grabbing your deals right under | 
your noses. Most of these deals 
are going to these other out- 
fits for a lousy $25 more than | 
you are allowing. If you’d get 


today. When all dealers start to 
pack, the competitive advantage of 
such action is nullified, if it ever 
existed, and the final result is 
chaos. 


* 

What Then? 
| gp any omg dealers are right 

that they could avoid such pit- 
falls if they were relieved from 
the pressure which the 90-day, 
with or without cause, contract 
contains. But as I said at the start 
of this article, it looks very much 
now as though this type of rela- 
tionship is on the way out—prob- 
ably this fall. But this change it- 
self will impose new responsibili- 
ties upon the dealer in regard to 
his relationship with other deal- 
ers. The big question is: Will 
dealers change then? I wonder if 
dealers are not excusing them- 
selves a lot of times by placing 
the blame upon the factory or the 
contract or the shrewd buyer 
when one of their own bright 


* * 










































* * 


How many dealers are sold 
down the river by their own 
salesmen who come in with 
yarns of how much the com- 
petitor allowed to get a deal— 
how much discount he gave to 
Joe Doakes—what premiums he 
gave away in the form of heat- 
ers, radios and so forth, when 
actually the salesman is build- 
ing up an alibi to cover his own 
lack of salesmanship? : 

* * * 


If we are soon coming into that 
great happy land when factory 
pressure will be no more—how 
many of the ills in the industry 
will the dealers kill among them- 
selves? For years I have heard 
dealers say: “If only the factory 
would step in and do this’—“If 
only the factory would step in and 
do that.” There is a good likeli- 
hood that factories may not step 
in but may step out. If they do 
that, how well prepared are the 
dealers to step in and do what 
they have always said the fac- 
tories should do but did not do 
and would not permit the dealers 
to do. If this long looked for day 
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almost as many responsibilities as 
it lifts in the way of restrictions. 
You will have to look more and 
more to your trade association 
leadership for guidance and help 
rather than to your factory repre- 
sentatives. It is really something 
worth giving thought to now. 


Payton Attacks 
Dealers’ System 
Of Accounting 


BUFFALO, N. Y.—A plea for 
correction of the “unsound man- 
agement practices which are driv- 
ing many dealers to failure” was 
made here by Edward Payton, 
business management counsellor, 
before Buffalo automotive dis- 
tributors. 

“If we were selling securities 
with our system of accounting, in- 
stead of automobiles, we would be 
in the penitentiary,” he declared. 
“This falsified system of account- 
ing involves the entry of used car 
sales at their ‘marked up’ value 
at the time of the trade-in instead 
o— eventual sale price,” he 
said. 





Bow automotive specifications 
have been proved as thoroughly as the 
Bendix Drive. Twenty-five years of expe« 
rience and the production of more than 
fifty million Bendix Drives have made 
possible the development of improved 
types of Bendix Drives that are outstanding 
in simplicity and reliability. 

Down in its out-of-the-way spot be- 
tween the starting motor and the engine 
flywheel, Bendix Drives have transmitted 
the torque of hundreds of billions of effort- 
less engine starts. It is doubtful if there is 
a better record of uniformly satisfactory 
performance in all the history of automo- 
tive operation. 

There is a Bendix Drive especially 
engineered for every size and type of 
automobile, marine or Diesel engine. 


ECLIPSE MACHINE DIVISION 
BENDIX AVIATION CORPORATION 
Elmira, New York 


BENDIX 
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! 100 YEARS ON RUBBER 
Chris Sinsabaugh 
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. : Photograph: Brown Bros., ew York 
HEATH, winner of the first Vanderbilt, after he had crossed the 
finishing line in his Panhard. 


Chapter XXXII—Vanderbilt Cup Winners 


The third and last one I covered as a newspaperman was 
at Los Angeles in 1914, my first visit to California, a trip the 
story of which is written in indelible ink in my book of 
memories. Expense accounts in those days were closely 
scrutinized by a stony-hearted auditor so the littke woman who 
still controls my traffic signals, the red and green lights which 
say “Stop” or “Go,” went with me on the great adventure. We 
had to double up and sleep in a lower berth to economize. 
But we went in congenial company, husbands and wives, the 
party from Chicago including Starter Fred J. Wagner and his 
consort; Bill Allen, tire case manufacturer from New York, 
with his wife, and Mr. and Mrs. James Nichols, Schebler 
carburetor distributor in New York. The Nicholses came from 
New Rochelle, N. Y., which I thought was a myth, the figment 
of the brain of George M. Cohan when he wrote “45 Minutes 
from Broadway.” And yet a year later I had moved to 
New Rochelle and lived there 10 or more years. 

It was better than a trip to Europe, this expedition to the 
West Coast, for in Los Angeles I found congenial new friends 
like Charley Branaman, who covered the races for the Los 
Angeles Examiner and who died a year ago after long service 
as an associate of Hal Tuttle, manager of the Howard Buick 
distributorship ; Al Waddell, who as a rookie had just become 
automobile editor of one of the other papers there and who 
now is a tom-tom beater for Harry Elliott on the Pontiac 
account, and Willard Wood, who now publicizes Oldsmobile 
for the D. P. Brother agency. Fred Pabst, Don Lee Cadillac- 
la Salle branch manager in San Francisco, who then was a 
Motor Age correspondent in 1.. A. and owner of Motor West, 
greeted me at the train. 

I had planned to be there only a couple of days but Lady 
luck was with me. The late Harry Stutz, whose cars were 
winning most everything in a racing way, told me at the course : 
“This is your first visit to California, so | am giving you a car 
and a driver for your use while you are here.” And then the 
clouds opened up and down came torrents and torrents of rain, 
a washout which shut Los Angeles off from the rest of the 
country. Wires down, no 
trains running and all va- 
rieties of calamity. Result: 
a postponement of the races 
for 10 days, a new lease 
of California life for me 
which was enjoyed to the 
limit. 

Here I go rambling along 
about my personal adven- 
tures in connection with 
the Vanderbilt, forgetting 
that my job is to tell the 
story of the great classic. 
Please excuse, and I'll go 
back to the chronology of 
the 10 races for the Van- 
derbilt cup. 

Well, to go back to the be- 
ginning, at the inaugural 
race, foreign reresentation 
was very strong and the 
winner turned up in an 
Aimerican expatriate, 
a sorta gentleman driver, 
named Heath, who lived in 
France and who drove the 
Panhard to victory at 52.2 
m.p.h. average for 284.4 
miles. That was speed in 


* 


those days. In 1905 it again 
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was a victory for the foreigners—Hemery in a Darracq, 
who humped the average to 61.49 m.p.h.! In 1906 it was 
another win for the Darraeq, Louis Wagner driving and 
averaging 61.43 for 297 miles. 

America scored first in 1908 when one leg of the course 
took in the new Long Island Parkway built by Vanderbilt and 
the New York Central Railroad interests with the idea that 
eventually it could be turned into a railroad service to the tip 
of Long Island. This Long Island Parkway was on private 
property, which eliminated a speed limit. One paid an annual 
fee for membership and those not belonging to the association 
paid $1 each time for the privilege of using the parkway. 

It was in this race that George Robertson, driving a Loco- 
mobile, swept on to victory, and great was the jubilation that 
followed. George averaged 64.39 m.p.h. and following the win 
Bridgeport, Conn., home of Locomobile, held a George Robert- 
son day in celebration and gave away as a souvenir a miniature 
reproduction of the cup and also used it for a radiator cap 
adornment. The tiny cup | got | use for a toothpick holder, 


This chaw of raw beef so inspired America that in the 
following year Harry Grant, a burly giant, won in an Alco, 
made by the American Locomotive Co.—-278.8 miles for an 
average speed of 62.77 m.p.h. Grant repeated in the Alco 
the next year, 1910, the last of the Long Island races, averag- 
ing 65.18 m.p.h. Poor Harry, one of our best drivers, was to 
come to the end of the road in one of the Sheepshead Bay 
speedway races some six years later when in an upset his car 
caught fire and he died from the injuries resulting therefrom. 

Fresh from his victory in the Elgin National in 1910, the 
always-smiling Ralph Mulford and his Lozier won at Savan- 
nah in 1911 with an average of 74.07 for 291.38 miles. Now 
the scene shifted to Milwaukee where Ralph De Palma in a 
Mercedes captured the classic—300 miles, averaging 68.97 
m.p.h. Again in 1914—1913 having been skipped in the 
schedule—it was De Palma, again in the Mercedes, who 
gathered in the laurels in the race run over the Santa Monica 
course, with an average of 75.49 m.p.h. for 403.24 miles, a 
sensational win because he beat the all-powerful Stutz team. 
That’s the last race I saw. 

Then came the Panama-Pacitfic Exposition and through the 
efforts of Bill Hughson of San Francisco, and Ford’s oldest 
dealer, a blue-blooded native son, one of California’s greatest 
enthusiasts in an automobile way, the exposition people were 
sold on getting the Vanderbilt and Grand Prize as an exposi- 
tion feature. That wasn’t easy of accomplishment so far as 
the Vanderbilt was concerned, for Willie K. had withdrawn 
the trophy from competition, believing road racing had seen 
its best days. Which batted it up to Starter Fred Wagner 
to get the Vanderbilt decision reversed. Vanderbilt had decreed 
that “I'll take the blamed thing to Europe with me next time 
| go and drop it into the Atlantic Ocean.” 

“Wag,” Vanderbilt replied, when Wag asked him to re- 
verse his decision, “go back and tell California it can have 
the cup. But tell them out on the West Coast it’s the last 
race. And don’t you dare come back to my office on such 
an errand again.” 

Bill Hughson had a big idea—lay out the course inside the 
exposition grounds. Which was done, but forced by weather 
conditions after the course had been completed, it was neces- 
sary to make a board track out of it. Harry Vissering, presi- 
dent of the Chicago Automobile Club, one of my gang, was 
made referee by Dick Kennerdell, chairman of the AAA Con- 
test Board. The race was a great success and brought into 
the picture Dario Resta, the [englishman driving a French 
Peugeot, who also won the Grand Prize race run in connec- 
tion with the Vanderbilt, a dual victory in the two great 
classics and the first and only time one man ever won the two 
trophies at the same meet. 

Resta continued his brilliant racing career, capturing in 1916 
the AAA driving championship, which was the first time the 
AAA ever had such a system of picking a champion. Several 
years later, Dario returned to his own country ; he died follow- 
ing an accident on the Brooklands speedway in England. 

San Francisco was curtains for both the famous trophies. 

Ep1ror’s Note: This is the thirty-second instalment of Chris 

Sinsabaugh’s memoirs. Subsequent instalments will appear 


in succeeding issues of Automotive News. 
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Photograph 


by Brown Bros., New York 

SPECTATORS in the infield, watching the running of the first Vanderbilt. An i teresti:g picture which 
gives an idea of what the cars of those days looked like. Note the ones in the right foregrou.d and the 
photographer perched on the telegraph pole. 


Of Fee on Cars 


Bought in Kang, 


KANSAS CITY.—Kansas Ci 
officials have lost the first y ity 
in their effort to collect ca 
“examination fee” before eae 
| city licenses to cars bought + 
| Kansas. An ordinance was pas 
| recently by the city council] Sed 
viding for this fee. — 
It was passed on a pl 
|motor car dealers on the Mise” 
side, who claimed that many Me 
sourians were buying cars : 
Kansas to avoid payment of th 
Missouri sales tax of 2 percent 
| Kansas has a 2 percent sales ta; 
also but does not collect on Sales 
| to people living in another State 
|The Kansas law, however, colle, 
| the tax on purchases by Kansan 
| outside the state when it amouny 


| to more than $20. 


The Missouri law does not have 
| that provision, so the city 4. 
| tempted. to remedy the situatioy 
| by the “examination fee.” The test 
/came when a Missourj resident 
| purchased a car in Kansas anj 
| then applied for a city license jr 
Kansas City. He was refused th 
license when he declined to pay 
the $20 fee. The car owner then 
asked for a writ against the city 
requiring the issuing of the city 
license. 

Judge Brown Harris, of circyi 
| court, granted the writ when the 
| city failed to contest the actio: 
Kansas City has a new city coup. 
selor since the passage of th 
ordinance and it was announce 
that the city was not prepared 
| defend the constitutionality of the 
ordinance at this time. 


Lick Joins Sales 


At Willys-Overlan( 


TOLEDO.—Elmer L. Lick, who 
| has been identified with the 
| Chrysler Corp. and its variox 
| subsidiaries for 
| the past 10 years, 
ihas been ap- 

pointed special 
| representative of 
the sales depart- 
ment of Willys- 
Overland Motors, 
Inc. 
The _ appoint- 








ment was an- 
nounced by M. 
J. Golden, sales 


{manager of E. L. Lick 

| Willys-Overland. 

| Lick resigned a position as whole 
sale manager of the Chrysler De 
troit Corp. to assume his neé 
duties. 

Prior to his most recent p 
sition with Chrysler, Lick wa 
merchandising manager for t 
Chrysler Sales Corp. at Detro! 
and district manager at Clevelani 
for Chrysler-De Soto and Plym- 
outh divisions. 


Wyo. Dealers to Exhibit 
At Annual State Fait 


DOUGLAS, Wyo. — Wyoming: 
biggest automobile show is beilé 
/planned in connection with the 
state fair to be held here Set 
'8-11, according to Bob Ede 
Douglas automobile dealer, who 
has accepted the job of super 
tending the show. 

Nearly every kind of America 
made automobile will be on ¢ 
| hibit at the 31st annual Wyomlle 
state fair. All Douglas dealer 
will show cars at the show, W 
space is being arranged for C&* 
per and Cheyenne dealers. 





San Francisco to Hold 
Its Car Show Nov. 31 


SAN FRANCISCO.—Annount 
ment js made by Glen C. Stale! 
Hudson distributor and preside 
of the San Francisco Motor “ 
Dealer Assn., that the 24th annlé 
Pacific automobile show would 
held in the Civic Auditorium her 
Nov. 3-11. 


; the 

Tod Bates, manage! ¢ : 
dealer association, will ~ 
‘show manager and is ait’: 
enté! 


making plans for big-name 
tainment. 
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‘$7 Sum, you will 


“| think you only need to go 
nck just a few years when we 
jad the ordinary plate glass be- | 
fore the sandwich glass came into 
ge picture to realize what an 
gormous development has taken 
glace. ' 
“wWe wanted something that | 
yould have great transparency, 
nd if you broke it you wouldn’t 
gt hurt. That was the whole 
hing. Now in this business of 

ing sandwich glass, there are | 
wo problems. These problems are 
9 old to the glass industry they 
gever think of mentioning it, but 
make this new glass, you have | 
grind two pieces one-eighth of | 











that is really a job. In other 

words, it costs more than twice 

33much to make an eighth-inch | 

late than it does one a quarter | 

of an inch thick, because of the | 

lative rigidity.” 
* 


* * 


“~] CAN REMEMBER the time 
ghen we first started to make this 
gndwich glass. We were working 
m some little sandwiches about | 
three inches square, using differ- 
et processes. We made the dis- 
every that on the method of cur- | 
ing depended whether or not the 
gass would stick to the plastic 
naterial. 

“These men, your hosts, are too 
modest to tell you the enormous 
amount of work that has been | 
done in this respect. It is a scien- 
tiic achievement nobody has ever | 
tld anything about. Now, when | 
you have the scientific accomplish- | 
ment, there is still the optical fac- | 
tor, which requires that you grind 
dow glass.” 

“If you fellows want to read a 
dramatic story, read the history 
of window glass and you will find, 
before they had glass they used to 
we oiled paper. When we got 
glass, it was such a valuable thing, 
they put a tax on the number of 
windows you had. That is the rea- 
son why the dormer type of archi- 
tecture came 


you had a window on the side. of 
the house they taxed it much more 
highly. If you had it up in a 
dormer, they didn’t tax it so much, 
% the dormer type of architecture 


came in just on account of win- | 


dow glass. 


* * * 


“SO WHEN we come to see a | 


thing such as we have seen today 
—a very advanced step with this 
new binder, with this new plastic 
~it has a history that is one of the 
most dramatic industrial histories 
in the world, and, if you men, 
while you are in Toledo, have the 
time to go over and see its mu- 
appreciate the 
enormous amount of work that is 


back of these very elementary 
—— 





the microscope and all that sort of 
thing. The question of getting bet- 
ter glass has been almost the lim- 
iting factor of the whole develop- 
ment of scientific needs.’ 

* * Cd 


FOLLOWING THE trip through 
the plants, we of the press had 
actually demonstrated to us how 
good this new glass really is, with 
George B. Watkins, L-O-F’s di- 


| rector of research, directing the 


show. To my mind, the most con- 
vincing rabbit he pulled out of his 
hat was when he produced a 16- 
pound bowling ball and catapulted 
it against sheets of glass held rig- 
idly in a frame. The ordinary 
plate glass shattered to fragments, 


in inch thick (plate glass) and | 


| the older form of safety glass 
| sheered under equal impact force, 


| but the new high-test glass only 


bulged, due to the elastic quality 
of its plastic filler. The high-test 
glass was shown to have double 
the strength of regular safety glass 
and double the resistance to blows 
at normal temperatures and four 
times the strength at zero temper- 


| atures. 


* * * 

IN THE EVENING, G. P. Mac- 
Nichol jr., vice-president in charge 
of sales for Libby-Owens-Ford, 
had us out to his house (off the 
record, it struck me as being more 
of an estate than just his house) 
on the banks of the Maumee. 
There we had beefsteaks cooked 
over the charcoal and served on 
the lawn—something new in the 
way of little snacks. It was there 
that I got my coaching on the 
mysteries and family tree of auto- 


into being. The | 
dormer wasn’t called a window. If | 


| mobile glass from Dr. Watkins, 
| with side remarks from Mac- 
| Nichol and Bill McLean, the lat- 
| ter Fisher’s advertising manager. 
| I hope I get my diploma. 

* * * 
| PACKARD’S PARTY on Tues- 
day was Packard quality, of 
| course, but the new president, 
Max Gillman, surely did get a 
tough break from the weather- 
man out at the proving grounds 
at Utica, Mich. There were assem- 
| bled some 3,000 distributors, deal- 
| ers and their salesmen for a huge 
driveaway of the new models. The 
weatherman left us undisturbed 
in our peeping at the new stuff 
but just when it was time to watch 
the usually interesting demonstra- 
| tions of Packard quality and guts 
on the speedway, the heavens 
opened and not even umbrellas 
made spectatoring possible. So we 
hopped the buses, we of the press, 
and down-towned to the Book- 
Cadillac, for the press dinner. 
* * * 
| BILL JAMES, of Hudson, 
| sprung a coup at his party on 
Wednesday by jumping the gun 
and handing out formal releases 
on the 1940 stuff, thus making 





gWiLLiaM P. NAYLOR, general manager, Massachusetts Motor Car Co., 


St 


on, left, passing a batch of orders for Dodge and Plymouth cars and Dodge 


vucks, worth more than $1,000,000, to William T. Murphy, Dodge New England 


regional manager. 
* “ussey, assistant general manager, 


Looking on are M. M. Whipple, left, city manager, and C. 


Massachusetts Motors. 








Hudson the first to announce for 
the new car year. You'll see the 
story in this issue of Automotive 
News. 


Having got this off his chest, 
James partied us to the Statler 
and the next day General Sales 
Manager George Pratt and his 
aides jumped trains and hopped 
planes for a trip through the ter- 
ritory. Meetings in some 20 cities 
will be held immediately, at which 
the new models will be shown. In 
the meantime, the assembly lines 
at the factory are working over- 
time and the new cars are going 
to the dealers as fast as humanly 
possible. 

Ed * te 

THURSDAY’S best bet on the 
preview circuit was the Nash 
party, attended by some 275 
scribes and pharisees, who took a 
Canadian liner from Walkerville, 
Ont. Walkerville is only across 
the river from Detroit and from 
there the great water trek across 
Lake St. Clair started, headed for 
the famous Old Club, on the other 
side, where the Cabots and the 
Lodges of Detroit aristocracy 
usually assemble. It was an all- 
day trip and an adventuresome 
one. Nash_ royalty, including 
George Mason, Bill Blees, Roy 
Boscow and Dick Grant, was 
much in evidence, as was George 
Walker, who is credited with the 
body work on the new Nashes. 

The new line was shown and 
the pressmen ran out of adjec- 
tives. To qur eyes, the new jobs 
looked mighty fine. Of course we 
can’t do any gossiping about what 
they are, but we can say this much 
—the assembly lines already are 
running, cars going out in the field 
and sometime in September the 
lid will be taken off and the public 
can do its own peeping. The 
originality of the press party 
should make the Nash preview 
stand out prominently as one of 
the social events of the year. 

* + * 

AS I AM writing this I am also 
packing my bag for the continua- 
tion of the trip. First stop will be 
at Toledo to look at Willys- 
Overland, details of which will 
have to be reserved for next 
week’s column. 

s 8 * 

AGAIN THE column’s flag is 
half-masted, this time for Floyd 
Noe, of the New York Daily News, 
who had been one of the con- 
ductor’s intimates for more than 
two-score years. Like me, Floyd 
came into the automobile indus- 
try through the Class Journal Co. 
The late Bob Wolfers was his 
mentor and under his direction 
Floyd developed into a high class 
advertising salesman on the Auto- 
mobile Trade Directory. 

Later on he took over the job 
of directing the automobile ad- 
vertising department of the New 
York News and through his ef- 
forts the News marched in the 
front ranks of the New York 
dailies. Few men in his line knew 
more executives of this industry 
than did Floyd and few if any 
were better salesmen. 


Tractor Line 
Rounded Out 


By International 


CHICAGO.—International Har- 
vester Co. has just rounded out its 
line of tractors through introduc- 
tion of the Farmall-H and Farm- 
all-M models which supplement 
the Farmall-A presented recently. 
The new additions to the line 
made their formal debut at a 
meeting of 83 branch managers 
and 6,000 dealers who gathered in 
Rock Island. 

The sessions were addressed by | 
Sydney G. McAllister, president of 
International Harvester. Another 
innovation making its appearance 
at the meeting was the McCor- 
mick-Deering “lift-all,” which op- | 
erates by hydraulic pressure, was 
developed by International en- 
gineers, and is used on the new 
Farm-all models. 


Picnic Is Set 


HARRISBURG, Pa.— (UTPS) — The 
32nd annual picnic of the Motor Club 
of Harrisburg will be held Aug. 17 at 
Williams Grove Park. 
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HUDSON PRESIDENT A. E. 





Barit (right), has a quiet chat with Chris 


Sinsabaugh, editor of Automotive News, and Jim Sullivan (center), automobile 
editor of the Boston Globe, and dean of American automobile editors at the 
Hudson press preview Wednesday in Detroit. 





BILL JAMES, left center, Hudson advertising and merchandising manager, 
and host at the Press Preview here Wednesday, wears his 1940 smile in talking 
with Rex Cleveland, left. automobile editor of the New York Times, Phillip 
Hampson, right, automotive manager for the Chicago Tribune, and A. H. Ward 


of Ward’s Reports. 


Hudson Offers Three Lines; 
Many Improvements Noted 


(Continued from Page 12) 


of the panel on each side of the 
radio grille. The long, horizontal 
speedometer and other essential 
gauges are exceptionally readable 
to the driver through the new type 
two-spoke steering wheel and are 
protected by lens-type, modern 
plastic. This new instrument panel 
carries through the entire line 
with slight variations in coloring 
and chrome ornamentation. The 
panel itself is metal in a rich, 
natural wood-grained finish. 
Increased vision, both front and 
rear, is provided in all the new 
Hudsons. Windshield depth has 
been increased two inches by car- 
rying the windshield itself down 
to the cowl and raising the header. 
Increased rear vision is pro- 
vided by a new one-piece curved 
rear window, of larger area than 
previously and contoured to the 
sweeping rear lines of the car. 
New Hudson-designed cushioned 
action door locks are introduced on 
all 1940 models. The latch bolt and 
striker assembly are designed to 
hold the door in successive safety 
and final locking positions. The 
pivoted striker device is partially 
rotated as the door is closed to 
permit the bolt to pass the striker 
member so doors lock with a 
smooth effortless wedging action. 
Greater power, improved per- 
formance and added economy fea- 
ture all the new Hudsons. In the 
new Hudson Six DeLuxe in the 
lowest price field and in the even 
lower priced Hudson Six, 92 
horsepower is provided with 86 
horsepower in the corresponding 
models last year. Improved car- 
buretion, higher compression (7 
to 1) and the use of new trans- 
mission ratios providing 20 per- 
cent more power to the axle in 
low and 11 percent more power in 
second are responsible for higher 
performance and greater accelera- 
tion in these models. 
Hudson’s Handy Shift, in the 
position up under the wheel 
pioneered by Hudson five years 


New Transmission Belt 


Is Developed by Hewitt 


BUFFALO.—After three years 
of research, Hewitt Rubber Corp. 
now manufacturing an all- 
Neoprene friction surface trans- 
mission belt. The new product is 
said to be the result of a demand 
for belting that will withstand the 
destructive action of mineral oils 
on rubber friction compounds. 

There is no natural rubber in 
the new Duroil Hewprene trans- 
mission belt, the friction and skim 
compounds being of Neoprene 
synthetic oil proof material. 


ago, is standard on all models and 
has been further improved for 
1940. A new longer shifting lever 
which increases the interval be- 
tween shifts and promotes quiet 
operation is introduced. This 
Handy Shift system clears the 
front compartment, giving full 55- 
inch width, 3-passenger comfort in 
the front seat. 

Material improvements have 
been made in the rear axles for 
performance and durability. The 
rear axle housing is increased 
from 2% inches to 2% inches and 
the section adjacent to the dif- 
ferential housing is of larger ra- 
dius and provides greater 
strength. Gears remain as previ- 
ously with a 4% optional ratio 
added to the Hudson Six models. 
The axle pinion thrust washer has 
been changed from bakelite to 
bronze to provide longer life. 


The Carry-All luggage compart- 
ment, containing 20% cubic feet, 
is continued. 


John C. Hawley 


BUFFALO, N. Y.—John C. Hawley, 
53, president of the Spring Perch Co. 
of Lackawanna, manufacturers of auto- 
mobile springs, died in General Hospit- 
al here Monday, Aug. 9. Funeral serv- 
ices were held Wednesday here with 
burial services Thursday at Bridge- 
port, Conn. Spring Perch Co. was or- 
ganized over 90 years ago with Mr. 
Hawley assuming the presidency when 
it was moved to Lackawanna in 1932. 


True Story Second Among Ten 


Major Monthlies In Number 
Of Men Readers 





2,209,823 
1,823,989 


ls¢ American 
2nd True Story 
3rd Cosmopolitan 
4th BH &G 
5th Redbook .................... 1,157,409 
6th American Home 

7thW HC 

8th L H 


9th McCall's ... 
10th G H 


Source: Starch Consumer Magazine 


63,709 


Report Jan.-Dec. 1938 





True Story’s basically differ- 
ent editorial appeal brings a 
bonus of man readership to 
automotive advertisers. Re- 
member: /t takes all kinds of 
folks to make a new car market 
... and it takes all kinds of mag- 
azines to reach them! To see 
how you can get a copy of this 
scientific analysis of new car 
buyers’ reading habits, read 
“The Inquiring Reporter” col- 
umn on Page 8- 











Before the appointment 
of a Ford dealer, a thor- 
ough analysis is made by the Business 
Management Division of the Ford Sales 
Department, to determine if adequate 
profit possibilities exist in the area 
under consideration. 

The study of the territory — made by 
competent, trained men—includes an 
analysis of its population, industrial 
activity, agricultural resources, payrolls 
and retail sales figures, as well as a break- 
down of its automobile registrations. 


Probable sales of new cars and trucks, 


Building on a 








of other dealers’ opera- 
tions in similar territories. 
When a new Ford dealer begins 
operations, therefore, he already has a 
reliable estimate of the business he may 
expect. All information developed by the 
study is supplied to him in a prospectus 
entitled “An Opportunity for You with 
Ford.” In this manner a dealer’s busi- 
ness is set up on a sound foundation. 
These market studies are in line 
with the Ford policy of selecting only 
a proper number of dealers in rural as 


well as metropolitan areas, so that 


accessories, parts and repair labor every dealer can make a satis- 
are carefully forecast on the basis factory profit. 


FORD MOTOR COMPANY 


FORD V-8 CARS AND TRUCKS, MERCURY, LINCOLN-ZEPHYR AND LINCOLN MOTOR CARS 
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